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About Superhighways

Providing tech support to the sector for 20 years

 Support

 Training

 Consultancy

 Digital inclusion

 E-news sign up  

www.superhighways.org.uk/resources/enews

http://www.superhighways.org.uk/resources/enews




This morning we’ll be looking at…

 What your social media profile should include

 Basic principles for engagement

 Creating good quality content



But you won’t…



Mobile has changed the way we connect, 
consume - and it’s instant!





Courtesy of Facebook Blueprint via Tech Trust



GOAL!



The supporter journey

Build a community by increasing people’s levels of engagement over time

RAISE AWARENESS
People start to learn 
and care about your 
mission

RAISE FUNDS
People contribute to 
your organisation’s 
growth and engage 
their friends / people 
they know. ACTIVATE SUPPORTERS

People start to share, 
pledge or take action 
when you ask them
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Is this your audience?



Do the groundwork

https://support.google.com/docs/answer/87809?hl=en
https://support.google.com/docs/answer/87809?hl=en
http://bromleyshelter.weebly.com/want-to-help.html
http://bromleyshelter.weebly.com/want-to-help.html
https://www.surveymonkey.com/
https://www.surveymonkey.com/


What does success look like? 



How will everyone know you’re there???



Getting started with Twitter
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Short bio 160 

characters

Short username 

15 characters

http://twitter.com https://help.twitter.com/en/twitter-guide

http://twitter.com/
https://help.twitter.com/en/twitter-guide


What’s in a tweet?
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Profile photo

Twitter account name

Twitter 

Username

Date Text

LinksHashtags

Tweet actions

Other 

accounts 

(mention)





Getting started with Facebook
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https://www.facebook.com/pages/create https://nonprofits.fb.com/en-gb/

https://www.facebook.com/pages/create
https://nonprofits.fb.com/en-gb/


Page vs Personal account vs Group



What’s in a post?
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Short text – try not to 

truncate unless you 

know the information is 

really useful!

Add photo/video

Facebook account name Add a location

Reply to 

comments as your 

page

Other users can 

like, comment and 

share

Link to other accounts 

where appropriate



Content is key to engagement

Capture content   

Set it in a context 

Share it with others 

Remember COPE 
(Content Once, Publish Everywhere)
Or Recycle, Repurpose, Re-use 
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What interesting stuff can you share?

Build a community by increasing people’s levels of engagement over time

RAISE AWARENESS
People start to learn 
and care about your 
mission



Content you could be sharing…
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 Behind the scenes at your organisation

 Stories of impact about the target audience

 Showcase programmes or services

 Fun or inspiring stories or content

 Educational or practical tips

 Industry or local news, breaking news, news jacking

 Research, data, policy information

 Curate content useful to your audience

 User-generated content

 Events – things to do



RAISE AWARENESS
You have to get 
people’s attention!!



RAISE AWARENESS
People start to learn 
and care about your 
mission



RAISE AWARENESS
• Focus on real 

people
• Ask questions
• Conversation
• Tell a good story



RAISE AWARENESS
• Good storytelling 

is important for 
channels like 
Instagram

https://www.instagram.com/southlondoncares/?hl=en
https://www.instagram.com/southlondoncares/?hl=en


RAISE AWARENESS
• Use infographics 

to communicate 
key images 
around impact or 
useful facts



78% of all internet 

users in the UK use 

Facebook

http://infogr.am/
http://infogr.am/
http://piktochart.com/pricing/piktochart-packages/
http://piktochart.com/pricing/piktochart-packages/


You can do this with quotes too…



You don’t need feature films…

https://www.facebook.com/southlondoncares/videos/vb.199730440211406/838503776334066/?type=2&theater
https://www.facebook.com/southlondoncares/videos/vb.199730440211406/838503776334066/?type=2&theater


ACTIVATE SUPPORTERS
People start to share, 
pledge or take action 
when you ask them



ACTIVATE SUPPORTERS
• Join groups
• Start groups
• Be useful



ACTIVATE SUPPORTERS
• Find your 

champions
• And your influencers



RAISE FUNDS
People contribute to 
your organisation’s 
growth and engage 
their friends / people 
they know. 



An ask needs to be compelling…

• Ask the right people
• Define the problem – clear & singular
• Create urgency – why now?
• Offer one specific action
• Make it easy to do





Storytelling v marketing



Plan, save time & analyse

http://www.hootsuite.com/
http://www.hootsuite.com/
http://www.tweetdeck.com/
http://www.tweetdeck.com/




Courtesy of Beth Kanter http://www.bethkanter.org/

http://www.bethkanter.org/
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http://www.bethkanter.org/


Final thought…



www.superhighways.org.uk

info@superhighways.org.uk

Tel: 020 8255 8040

http://www.superhighways.org.uk/
mailto:impactaloud@superhighways.org.uk

