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About Superhighways

Providing tech support to the sector for 19 years

 Support

 Training

 Consultancy

 Digital inclusion

 E-news sign up

https://superhighways.org.uk/e-news/


What we’ll do today

•Consider how we can better explain the great 
work we do

•Start our communications strategy & plan

• Identify digital tools that can help

What we won’t do…





What’s the big mission?

The mission of Send a Cow is to enable poor rural families 

in Africa to attain food and livelihood security, by 

developing strong community groups and sustainable 

agricultural systems which integrate crops and livestock.

Mission:

To give families and communities the hope and the 

means to secure their own futures from the land 

Mission:

To give families and communities the hope and the 

means to secure their own futures from the land 



What do you believe in? Why does 
your work matter?

Connecting people, services and organisations

Supporting residents to take part and be active citizens

Maximising resources in the borough

Developing people and organisations



What’s our big 
communications 
challenge?



What do you want to be known for?



What do you want to be known 
(and found) for?



Key messages

EVA was established as a 

charity by local voluntary 

and community 

organisations in 1991, with 

core funding from London 

Borough of Enfield.
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Goals



Identify your audiences…

…and prioritise them 



What does 

success look 

like?

https://www.charitycomms.org.uk/events/demonstrating-the-value-of-communications
https://www.charitycomms.org.uk/events/demonstrating-the-value-of-communications


http://www.redpencil.co.uk/blog/using-theory-of-change-to-develop-strategies/
http://www.redpencil.co.uk/blog/using-theory-of-change-to-develop-strategies/


Storytelling essentials



Websites – the heart of your story

17



Content is key to engagement

Capture content   

Set it in a context 

Share it with others 

Remember COPE 

(Content Once, Publish Everywhere) 





Build your photo library



Edit for impact

Editing software – e.g. Microsoft Picture 
Manager, Photoshop express, Picasa, 
Ribbet

There are also lots of apps…

https://www.ribbet.com/app/?toolbar#/home/welcome


Infographics for impact

http://piktochart.com/pricing/piktochart-packages/
http://piktochart.com/pricing/piktochart-packages/
http://infogr.am/
http://infogr.am/
http://visual.ly/
http://visual.ly/
http://www.easel.ly/
http://www.easel.ly/


Tiny case studies



Testimonials in graphics



Testimonials in graphics

Nice people who make 

your life easier; calm and 

explain everything well. 

Love everything they do 



Audio storytelling

https://www.mayacentre.org.uk/need-help/audio/
https://www.mayacentre.org.uk/need-help/audio/
http://www.soundcloud.com/
http://www.soundcloud.com/


Tiny stories – tiny videos

https://animoto.com/play/0TCsf1hgojlF170lDidCog
https://animoto.com/play/0TCsf1hgojlF170lDidCog


Tiny stories – tiny videos





Digital stories & film-editing

http://www.animoto.com/
http://www.animoto.com/
http://filmora.wondershare.com/
http://filmora.wondershare.com/
https://spark.adobe.com/
https://spark.adobe.com/
https://www.tt-exchange.org/product/6037/photoshop-elements-15-and-premiere-elements-15?_ga=2.162673151.2131016147.1507736138-861290658.1504785158
https://www.tt-exchange.org/product/6037/photoshop-elements-15-and-premiere-elements-15?_ga=2.162673151.2131016147.1507736138-861290658.1504785158


Presentations

https://www.kingstonvcss.org.uk/strategy-in-action/connecting-kingston-s-communit/
https://www.kingstonvcss.org.uk/strategy-in-action/connecting-kingston-s-communit/


Mapping

Upload data 
sets with 
postcodes & 
create a map!

http://storymaps.arcgis.com/en/
http://storymaps.arcgis.com/en/




Social media



Get stuck in to social media

 Facebook

 Twitter



Social media



But there’s lots to choose from…



Storytelling v marketing



Plan and save time

http://www.socialbrite.org/2010/11/09/top-10-social-media-dashboard-tools/

http://www.socialbrite.org/2010/11/09/top-10-social-media-dashboard-tools/
http://www.hootsuite.com/
http://www.hootsuite.com/
http://www.tweetdeck.com/
http://www.tweetdeck.com/


Long form – events, campaigns, 
reports & sub sites!

http://www.atavist.com/
http://www.atavist.com/
https://spark.adobe.com/about/page
https://spark.adobe.com/about/page
http://www.bbc.co.uk/news/resources/idt-sh/my_life_on_a_plate
http://www.bbc.co.uk/news/resources/idt-sh/my_life_on_a_plate
https://wakelet.com/
https://wakelet.com/
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E-bulletins

http://www.charityemail.co.uk/
http://www.charityemail.co.uk/
http://issuu.com/home
http://issuu.com/home
http://www.technology-trust.org/
http://www.technology-trust.org/
http://mailchimp.com/
http://mailchimp.com/


Community How To
www.communityhowto.com

(if registering please use our Centre ID 3453271 in the promotional code box)
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http://www.communityhowto.com/


Storytelling frame



www.superhighways.org.uk

@SuperhighwaysUK

impactaloud@superhighways.org.uk

Tel: 020 8255 8040

http://www.superhighways.org.uk/
mailto:impactaloud@superhighways.org.uk

