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In this session we will

¢ ldentify free and low cost digital dafa visualisafion tools

¢ Choose data visualisation techniques for your monitoring
information

¢ Create infographics using a range of free online and
offline tools

¢ Use mapping tools to demonstrate impact across a
geographical area

¢ Download your creations for use in reports, on welbsites
and more
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Quick task: image versus text
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A curved line with

every point equal
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centre
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Why infographics?

80%

of what they
SEE and DO

hitp://neomam.com/interactive/13reasons/



http://neomam.com/interactive/13reasons/

Like the flow of any great story, a
great infographic contains a

beginning, a middle and an end,
with an overarching narrative that
makes the reader continue all the
way to the bottom

Freddie Ossberg
Raconteur Media's founder and CEO
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Infographics for impact
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http://piktochart.com/pricing/piktochart-packages/
http://piktochart.com/pricing/piktochart-packages/
http://infogr.am/
http://infogr.am/
http://venngage.com/
http://venngage.com/
http://www.easel.ly/
http://www.easel.ly/

Infograms for impact

B Pilotlight and 19 others follow
Debbie Hill @DebbieannHill - Jun 7

volunteer. Inspirational. Happy #volunteersweek

There will never b enough words 2 thank every single @childrensociety
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Our amazing volunteers
Last gov1o,800m09k9aw

their time, skills and energy to support
our work fighting childhood poverty,
harm and neglect in this country,

5,500 v
o -ordinators
ol 11,7
mslw

"
donatsons

200 vornenr
Marm speakors rasod
money and
Noglect awareness of our
work o thaw lecal
Communties

"':»\' . 600 voluntoers

o directly supported
chadren, young
pecple and faenilies
m our chidren's
cantres and projects

2, 000 corrmeton v'

enambers organised

J.

coffos mortengs and
anray partses, tuv gue

undramsing events fiom

mights and surmimes fotes

2, 500 poople
assisted |0 the running
of our network of naarty

100 retad shops

@) Children's

PUAl The
$ Society

Without this national
movement of
support we simply
could not deliver the
essential services we
do to vulnerable
children, young
people and Families.

If you are one of our
volunteers, thank you!
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Getting started with Canva
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Skills in Action

Turn to your Canva task sheet and
Canva Quick Guide
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Getting started with PiktoChart

3 Easy Ways to Pick Great Color Schemes
For Your Infographics

Turn to your PiktoChart task sheet and
PiktoChart Quick Guide
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Getting started with Venngage
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Turn to your Venngage task sheet and

\ Venngage Quick Guide /
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Mapping with Batchgeo

Create a map:

1 852 Meadow Lane .M-'r‘-uh.hl‘l" | [!11;| 199-272 2 HEQ'I-DH | United Stat
854 Bricige Stret | Lowrance, WA, | (B22) 264-004
127 Clinton Street. | Stafford, VA | (B11} 006~401 ocEtion / Address | Example Address
ﬂEﬂSmﬂuml[Hw .walnﬂn.m [BQE}.EH-.Z‘H- -
447 Linden Avere | Jenison, M| | [B22) T08-532 Clty / Couinty | City
E23 Woodand Averue | Warsick, Rl | [B33) B78-228 F
. mgpmmﬂ wu‘r [g&mm_m? State / Postcode | State
Copy your data Validate & set options Map locations

\ http://www.batchgeo.com/map/22ecdé67986fal 2dd4a231fa8751 5488f/



http://www.batchgeo.com/map/22ecd67986fa12dd4a231fa87515488f
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Choosing the right chart

A relationship tries to show a connection or correlation between two or
more variables through the data presented.

A comparison tries to set one set of variables apart from another, and
display how those two variables interact

A composition tries to collect different types of information that make
up a whole and display them together

A distribution tries to lay out a collection of related or unrelated
information simply to see how it correlates, if at all, and to understand if
there's any interaction between the variables
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Further resources

* http://labs.juiceanalytics.com/chartchooser/index.html

¢ http://visual.ly/selecting-right-char-type-your-data

¢ htip://www.fusioncharts.com/charting-est-practices/selecting-the-right-chart/

* hitp://piktochart.com/5-psychology-studies-that-tell-us-how-people-perceive-
visual-information/

°  hitp://www.maptive.com/pricing/

® http://storymaps.arcgis.com/en/

https://color.adobe.com/create/color-wheel/

http://www.pictaculous.com/



http://labs.juiceanalytics.com/chartchooser/index.html
http://visual.ly/selecting-right-chart-type-your-data
http://www.fusioncharts.com/charting-best-practices/selecting-the-right-chart/
http://piktochart.com/5-psychology-studies-that-tell-us-how-people-perceive-visual-information/
http://www.maptive.com/pricing/
http://storymaps.arcgis.com/en/
https://color.adobe.com/create/color-wheel/
http://www.pictaculous.com/
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Tel: 020 8255 8040
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