
Top Tools for Impact



about Superhighways....

Providing tech support to the sector for 20 years

 Tech Support

 Training

 Websites

 Strategy

 Digital inclusion

 Impact Aloud

 Digital leadership

 Datawise London

 E-news sign up https://superhighways.org.uk/e-news/

https://www.eventbrite.co.uk/o/superhighways-308927460
https://superhighways.org.uk/training-advice-and-technical/data-skills
https://superhighways.org.uk/e-news/








Types of data

User data

Asks: demographics, characteristics, reason for 

coming service

Establishes: your target audience, who you are 

serving

Outcome data

Asks: what has changed as a result of using the 

service, what have people gained

Establishes: short-term and long term impact on 

people’s lives

Service data

Asks: what they liked / didn’t like, why, what they 

would change, what is special

Establishes: whether users are satisfied and your 

service is working as intended

Engagement data

Asks: how people engage, frequency, why they 

stop

Establishes: the extent to which people use your 

services and how



Levels of evidence

Credibility 

Randomised 

control trial

Anecdotes / 

quotes

Before and 

after survey

Self-reported 

change

Case 

studies

Control 

groups

Basic Advanced

http://www.thinknpc.org/


“Do I look like I have 

time for digital?”



Where do I start?

“Where do I start?”

https://www.surveymonkey.com/
http://www.zoho.com/
http://www.wufoo.com/land/1/
https://www.google.co.uk/forms/about/
http://www.quicktapsurvey.com/


Making the most of Excel..

 Sorting & Filtering

 Conditional formatting

 CountIf

 Pivot tables

“I believe very strongly that charities benefit from investing in upskilling their 
workforce around IT and Excel is a fantastic tool:

• Cheap to build

• Easy for staff to learn 

• Fun to use!

• Great for reporting! 

• Easy to analyse trends

• Give us confidence we 

know our project”



“no numbers without stories, no 

stories without numbers”

Stories and Numbers: Collecting the right impact data, New Philanthropy 

Capital

three in five donors 

pay close attention to 

impact

87% 
of funders use evidence of impact 

when deciding to give out money

https://www.thinknpc.org/publications/money-for-good-uk/
https://www.thinknpc.org/publications/funding-impact/


Storytelling essentials



Images tell a thousand words…



Audio interviews – giving people a voice

http://www.soundcloud.com/
http://audioboom.com/playlists/1264469-small-charity-week
https://www.audacityteam.org/




https://audioboom.com/posts/6040702-heavers-court-very-positive-entertainment-for-the-residents


Over to you!

How will / has 

your project 

made a 

difference?



Infographics for impact

http://piktochart.com/pricing/piktochart-packages/
http://infogr.am/
http://visual.ly/
http://www.canva.com/
http://www.easel.ly/






You don’t need feature films…

https://www.facebook.com/southlondoncares/videos/vb.199730440211406/838503776334066/?type=2&theater


Improving use of data by small local 
charities and community organisations, 
leading to better shaping of services to meet 
the needs of Londoners.

http://bit.ly/datawiselondon

Our mission at Datawise London is to help 
you unlock the value of data.

http://bit.ly/datawiselondon


New partnership 2 year programme

https://hearequality.org.uk/
https://londonplus.org/
http://www.cfefficiency.org.uk/
https://www.datakind.org/chapters/datakind-uk
https://about.makerble.com/
http://www.superhighways.org.uk/


info@superhighways.org.uk

www.superhighways.org.uk

Subscribe to our eNews

@SuperhighwaysUK
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