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http://www.eventbrite.co.uk/o/superhighways-308927460
http://communityconnected.org.uk/
http://www.superhighways.org.uk/resources/enews
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/Session outcomes \

Identify digital tools that can help you
communicate your impact

Use tfemplates to choose digital tools to use
with your staff and volunteers

Discover new ways of working in your day-
to-day actfivifies

...pbetter communicate your impac’r.j
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Content is key to engagement

content

Setitina

it with others

Remember COPE
(Content Once, Publish Everywhere)
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What makes a good story?
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A good story

o Human interest — capture imagination / hearts
o Redl people —redl lives and experiences

o Great quotes / soundbites

o Timing and relevance — why now?

o Facts and figures

e Think in pictures

o Beginning, middle and end

o Cdll fo acftion




/Websi’res — the heart of your story
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But though an old man, |
am but a young gardener



https://www.sightsavers.org/what-we-do/stories/
http://www.ageconcernkingston.org/story/but-though-an-old-man-i-am-but-a-young-gardener/

/Websi’res \

Free authoring fools e.g.

e WWW.WOordpress.com
e WWW.E-VOoiCe.org.uk
e WWW.Weebly.com

& Google Analyfics / Search Engine
Optimisation

Your website should form the heart of your communications plan

— you then need to focus on driving traffic to your site and
integrate with social networking etc.
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http://www.wordpress.com/
http://www.e-voice.org.uk/
http://www.weebly.com/




/Build your photo library

flickr

UPLOADING ON

: — flickr —
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/Edi’r for impact

Editing software — e.g. Microsoft Photos,
Photoshop Express, Picasa,
www.rbbet.com — online editor & collage

" /



http://www.ribbet.com/

/Infogrqphics for impact \
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http://piktochart.com/pricing/piktochart-packages/
http://infogr.am/
http://visual.ly/
http://www.easel.ly/

Tiny case studies

HEALTHWATCH
KINGSTON

THE PROBLEM: Too much time
spent collecting surveys &
inputting data.

THE SOLUTION: Training staff &

volunteers to use QuickTap
surveys on tablets.

®

Taking the surveys was
quicker...an Excel
spreadsheet was produced

for reporting, saving HWK ”

Staff 7 hour's of data input.
Jenny Pitt

Research & Information Assistant




VOLUNTARY ACTION
. LEWISHAM

. o 4

THE PROBLEM: Capture and
share their VCS Forum in a
different way.

*
-

THE SOLUTION: Use Storify to
create a digital story of the event.

‘6 It’s really opened our eyes

and got us excited about

' how we can find other
creative ways to

communicate our ”
outcomes.

Joanne Roberts
Development Support Officer

W’z’




Communicate your impact — audio

KingstonCYPNetwork

Kingston Children & Young People’s
Network

A peer leaming network of community
organisations working with children, young
people and families focused on local and
national developments in policy and
practice, including safeguarding and child
poverty. Organised by Kingston Voluntary
Action.

Kingston-upon-Thames

http:/

kva.org.uk

& Follow ® Message

0 Following / 0 Followers

™ Share | (Z'Embed

A volunteer talks about Parent's Place
KingstonCYPNetwork

® Like + Playlist

Max Hamilton: a young ambassador for Expre...
KingstonCYPNetwork

0:00 1:18

® Like + Playlist

il /

SOUNDCLOUD



http://www.soundcloud.com/
http://audioboom.com/playlists/1264469-small-charity-week
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Communicate your impact — audio slideshows



http://www.whyy.org/widerhorizons/comingofage.html

Tiny stories — finy videos

} ANIMOTC SORREL P
m wen, Kingston Carers'
Computers for all
i S

00:34 { 360p [m

STATS COMMENTS (13 Like LI

Ungrade to Pro to track video play;

Big #ThankYou to @JohnLewisRetail #Kingston for our
donation via the Community Matters scheme!



https://animoto.com/play/0TCsf1hgojlF170lDidCog
https://vine.co/u/1136320611573186560
http://instagram.com/p/aye_2mGhNa/

Making and sharing videos

Some tiny film apps

Free & low cost

Use iMovie for free to edit
video or piece together a
digital story from your images
& audio. Available for desktop
& mobile on iOS.

PowerDirector includes free
video effects, slow motion,
voice over & action movie
effects. Android only.

Adobe Premiere Clipis a
very simple and easy to use
app that turns your photos
and video clips into movies.
Syncs with Creative Cloud.

Quik (aka Replay)
automatically creates videos
from your footage & photos.
Limited music but free!

Online creators

Animoto enables you to
create engaging digital stories
using images, captions and
video which you then set to
music. Extensive music library
but £16 per month for Pro.

Craft engaging stories

with Adobe Spark using

their brilliant templates or start
from scratch. Desktop & iOS.
Coming soon for Android.

Short on time?

Magisto automatically turns
your photos and video clips

"> into edited movies with free

music. Upgrade to Business




/Ge’r’ring started with digital stories
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Adobe Spark

»

ANIMOTO



http://www.animoto.com/
http://filmora.wondershare.com/
https://spark.adobe.com/
https://support.microsoft.com/en-gb/help/17205/windows-10-create-videos

Presentations

Digital champions

Local people volunteer thelr time, energy and
knowledge, developing the'r digital skills to help others.

dOLl ihelr patience and informsl
approadh they in lurm inCrease the

Laacity of their commurilies (O access
servicss and respond to and thaps

changs in an noreasingly digital woeld



http://e-voice.org.uk/kingstonvcss/strategy-in-action/connecting-kingston-s-communit/

Mapping

CM(Ime

See your map below. If you find any markers out of place - just drag and drop them to the correct location.

iy, B

ST TSN » W e | 7"*"'77 7% W ¥

Wimbledon ' ( j 7 \

ingston 5 r/“‘ : {
| *
n Thames_ %’6@ ,ﬁ’ | B3 ) Grang
: : B
3 %& am Pollards Hill & |
. "Mitcham ollards Hi
‘New Malden i & N RO % :
Cannon Hill @ ¥ ’ Y /¥ \Thornton ‘
wbitsa " Common (M°'denr ‘ : Heath 8
/ @ / y % / <
\ @ B
/ : Y, J Mitcham § §
J Tolworth Worcester /4 Junction: 5
Park "8 4 \
U A ﬂ i CroydOl
g » r % ~Noglh / l,‘;__. . | ‘». fr"
g \ Cheam / " Beddington__ 1/ PN Y
S : ‘ Carshalton ' 4 j
chessington . Stoneleigh o f WAL ‘ o \
/ (for
West Ewell \ j ( § = C?(?uc:gr
fngton X~ \ Carshalton & \ Y
i Ewell j O the Hill 1) B
|

%
\
Be

@ waiting list

“Status | ? current @ Inactive

\;} batchgeo

Upload datfa
sets with
postcodes &
create a map!

Story Maps ~



http://storymaps.arcgis.com/en/
http://www.mapme.com/

Get stuck in to social media

Cuts to education for deaf
children is devastating

thousands of futures. >
Demand a debate.

Sign our petition today:
www.ndcs.org. uk/petition

) Options BoostPost Share

Lucy Holmes | C Holmes Ma,

SuperhighwaysUK Here's an example of an infographic | created after going
on your training coursel

EIJGE

Missing People @missinapeople
Our new research looks at how Community Mental Health
Teams respond when patients go missing #MHAW15

v Facebook
v Twitter




/Bu’r there’s lots to choose from... \
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/qun and save time

™

Social Media Dashboard

http://www.socialbrite.org/2010/11/09/top-10-
social-media-dashboard-tools/

\_

& hootsuite

/



http://www.socialbrite.org/2010/11/09/top-10-social-media-dashboard-tools/
http://www.hootsuite.com/
http://www.tweetdeck.com/

/Even’rs and campaigns \

o Capture the day & communicate 1o
those not there

o Social media & image hashtags

\_ /



https://wakelet.com/home

/ E-bulletins \

technologytrust ® issuu

Charity ©)

eMail

29


http://www.charityemail.co.uk/
http://issuu.com/home
http://www.technology-trust.org/
http://mailchimp.com/

Online fundraising

e e.g. www.lLocdalGiving.com
” TR ik [mome [ssasssss ‘\

*
= Forgot your password?

Loca lglVl ng.com Charity begins at home [ ocarch chiatites by naime E n u &

Small charities make a big impact! Support your local community.

Support Raise funds Learn more -
your local community it's simple, it's quick, it works! who we are, what we do

Give to a charity near you

Enter your location or postcode B

4 y i
Gold Medallist Ambassador
Watch Greg show support for local charities in his acting
' Register now f Read our blog Send e-cards debut for Localgiving.com...

as a supporter

30



http://www.localgiving.com/

/S’rory’relling frame

What is Whois the | What is What do | | What Where How will | | What
key story the want media will | measure | next?
message 7 | intended | purpose viewersto | will luse | shareit? | the
for? of the doasa to create impact?
story? result of it?
seeing it?
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www.supernighways.org.uk

impacitaloud@superhighways.org.uk

Tel: 020 8255 8040
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