Getting Started
with Digital Data
Collection
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https://www.eventbrite.co.uk/o/superhighways-308927460
https://superhighways.org.uk/training-advice-and-technical/data-skills
https://superhighways.org.uk/e-news/
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Wild Tea — what, why, how?
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Who do you need to collect data from?




"Puﬂlng outcomes into practice: data gathering opportunities

Tracking a client’s joumey through your organisation can help you to identify information
collection points that should inform the way you develop your system.

0 M Client’
Client journey |@xisommn [ - mowsos
e Type of contact
e Action taken

— stages &

tOUCh pOintS Client is registered ¢ Data from initial needs assessment

/accepted as a client «—» data, for example, background of
client (demographic profile)
¢ Client’s presenting needs (i.e.

baseline outcomes data)
Client meets with a key ¢ Data from initial needs assessment
worker on a regular basis [« > data, for example, background of
client (demographic profile)

e Clienf's presenting needs (i.e.
baseline outcomes data)




Community Mental Health Cafe

- GP Referral Form
« Basic details about individual including contact details and reason for referral

- Mental Health Assessment Form
« One to one meeting with individual before first attending a Café
* Further demographic data capture

- Weekly routine data collection

« Attendance register

* Mood scale for attendees — on arrival and when leaving
« Debrief with volunteers — observational data




Types of data

User data Engagement data

Asks: demographics, characteristics, reason Asks: how people engage, frequency, why
for coming service they stop

Establishes: your target audience, who you Establishes: the extent to which people use
are serving your services and how

Asks: what they liked / didn't like, why, what Asks: what has changed as a result of using
they would change, what is special the service, what have people gained
Establishes: whether users are satisfied and Establishes: short-term and long term

your service is working as intended impact on people’s lives



What do you use your data for?

Goto

www.menti.com Or click on the link

in the Zoom chat

https:/ /www.menti.

com/xfp88ofnhk

Enter the code

6128 5079


https://www.menti.com/xfp88ofnhk

Things to do next...

Step 1:
Data Diagnostic

Your details

Your organisation*®

Name of project or service*

NEXT QUESTIONS

Step 2
Review your existing data

IMPACT

B

Download the worksheet
Review your existing data

This worksheet contains step-by-step guidance to help you

review the type, quality, and purpose of your existing data.

DOWNLOAD THE WORKSHEET &



https://www.inspiringimpact.org/learn-to-measure/plan/review-your-existing-data/
https://www.inspiringimpact.org/self-assessments/data-diagnostic/

Typeform

SurveyMonkey


https://www.surveymonkey.com/
http://www.zoho.com/
http://www.wufoo.com/land/1/
https://www.google.co.uk/forms/about/

From paper to online data collection

‘The google forms have been so useful! It is
amaQzing 1o see the answers compiled info
graphs and charts sfraight away.”

"I no longer need fo persuade the leam Leaders
of the need for digitising our data collection - it
IS being aufomatically driven by GDPR!”



% Office 365 Forms live!

https://forms.office.com/r/y7PYYVT3fL



https://forms.office.com/r/y7PYYvT3fL

Which online
form or
survey tool?

Scale

Storage
Complexity
Download format
Kelo] &

ntegration
Design

Cost

Read our blog post..



https://datawise.london/resources/online-surveys-how-to-choose/

qrgin 13 /rgin 1%

0

M O bi I e d q tq " docs.google.« ———
o ¥ Brixton
collection Windmill

Stella

Visitor experience form @ s

Mataka
We want to know a bit more about

people’s experience visiting Brixton 2. Which area are you working In?

Add form

Theamion Heath

shortcuts to your R i egougorai.on

shared) Swilch s & NewAddngion

Homescreen... = -

*Required Haathfield

Upper Nonwood & South Norwood

3. Was it?
On a scale Of 1-5 (Wlth 5 the ﬁ A conversation with a resident
highest) how likely are you to Signpestingrafaral
reCOmmend a Visit to Brixton A netwarking opporunity'comeersation with professional

Windmill to family and friends? * A avenl

A case study

O 1
™M »
4




Data capture with SMS

text

e ¥ Solutions ¥ Product W Integrations ¥ Resellers Blog GDPR ¥ Support

ake smarter decisions with

mobile forms and surveys ¢ SmartSurvey
‘ a‘edb ck an d;‘t wths“- ys



https://www.textlocal.com/solutions/community-groups/
http://www.smartsurvey.co.uk/
http://www.textanywhere.net/foundation-program.aspx
https://www.textlocal.com/solutions/community-groups/




Capture your impact - diaries
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My first marathon. Throughly
enjoyed. Kudos to team

organisers.Looking forward for

the next event.



http://www.moodtrack.com/
http://www.moodtrack.com/
https://padlet.com/

Give people a voice — audio interviews

m Learn English Home Learn English Teach English
Collect and 4B+ audioBoom

publish
Inas
Inas is from Sudan and has a young baby. LEAH volunteer, Maggie, has been visiting her ’“"

at home for several months. Inas is pictured on the left.
SOUNDCLOUD

Record, transcribe,  Qfe0
edit and publish Otter.ai

" Now | feel more confident to go shopping and speak to other people. Thank you LEAH."

Edit



http://www.soundcloud.com/
https://www.audacityteam.org/




A picture tells a thousand words

Sutton African and
Caribbean Cultural
Organisation




You don’t need feature films...

South London Cares
Like This Page : (5]

Mary, 73: “I've haven't been out the house in six
weeks, but | knew | wanted to be here tonight.”

Last night our Peckham singers - aged between 22
and 85 - got together to belt out ‘I Will Survive’ and
Sister Suffragette’. It was a joyous way to mark the
women'’s suffrage centenary.

Amy Rose, Alice PB, Alex Smith and 10 others like this.

1 share



https://www.facebook.com/southlondoncares/videos/vb.199730440211406/838503776334066/?type=2&theater

Everybody's Zooming!

#StayHomeFeast An Introduction to the SE27 Mutual Aid Group


https://www.youtube.com/watch?v=7jJoc3tp-MI&feature=youtu.be&t=181

Excel — a key tool & skill to gain

1 believe very strongly that charities benefit from
Investing in upskilling their workforce around IT and

Excel /s a fantastic tool.”

Cheap to build Great for reporting!
Easy for staff to learn Easy to analyse trends
Fun to use! Give us confidence we

know our project”



Low cost off the shelf online databases
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http://www.lamplightdb.co.uk/
http://www.upshot.org.uk/
http://www.substance.net/views/
http://www.outcomesstar.org.uk/
https://www.betterimpact.com/
https://about.makerble.com/
https://datawise.london/resources/choosing-a-database/

Analysing & presenting your data

FIRST READING motivation and
taking responsibility

. self care and
offending o living skills

managing tenancy

r rmanaging
B accommodation money
glall -~
2 - ot ~
meaningful social networks
use of time and relationships
L) 5 @
> 1
) B ®
£} 7 0
% ] il
E]
emotional and 1o drug and alcohol
mental heatth misuse
phiysical
health
The Outcomes Star - Homelessness version
FOREST HILL Bexle
W ELTHAM
iy DOWNRAM Sidcup
;5""55 Chislehurst@ 3
' Bro BICKLEY. -
ELMERS END | SHORTLAND ek
PETTS WODD
Crock
West HAYES
A232 1

V- A Wickham Ori® )ton

KESTON
FARNBOROUGH
1 GREEN STREET

What are digitally excluded people missing out on?

[l No of times coded

Social Contact 20
Covid-19 Updates 15
Family Support 12
Home Learning 10
Wellbeing Activities
Health Services

Everyday Services

Download image + Created with Datawrapper

Wellbeing activities

Covid-19 updates

Jot

Fam|ly support Benefits

Social contact

dnline shopping Funding

Everyday services

Heal h services
Home learning

AR A A
3 out of 5 people are
missing social contact




Best practice issues

Do you need to be registered with the information
commissioner? www.ico.0rg.uk

Do you have a data protection & privacy policy and
explain why you collect data and what it will be used for?

Do you get consent to use photos [ videos?

Is your client data secure i.e. password protected, backed
up, safeguarded with anti virus software and a firewall?
Infographic

Responsible Data Planning Matrix



http://www.ico.org.uk/
https://www.ncsc.gov.uk/guidance/cyber-security-small-charity-guide-infographic-summary
https://datawise.london/downloads/view/ethical-responsible-data-use/Responsible_data_planning_matrix.docx

What's your one key takeaway
from this session

Goto
www.menti.com . .
Or click on the link

4 Mntimeter in the Zoom chat

https://www.menti.

com/xfp88ofnhk

Enter the code

6128 5079


https://www.menti.com/xfp88ofnhk

Next steps

Book on follow up free training including:

« Getting started with online forms & surveys

» Hands on O365 Forms

* Hands on Google Forms

» In their own words: a beginners guide to audio storytelling
e Hands on Audacity & SoundCloud

» Hands on DataWrapper

An introduction to qualitative data analysis

Find out more and book your places now!

Contact us for a 1:1 support session via info@superhighways.org.uk



https://superhighways.org.uk/training-advice-and-technical/training/
mailto:info@superhighways.org.uk

Thank you for listening

Kate White
Sorrel Parsons

SUPERHIGHWAYS

vinfo@superhighways.org.uk f\_/—f\'U\f\
v'www.superhighways.org.uk Trust for London
v Tackling poverty and inequality



mailto:info@superhighways.org.uk
http://www.superhighways.org.uk/

