
Social Media Campaigns for Beginners



About Superhighways....

Providing tech support to the sector for over 20 years

✓ Tech Support

✓ Training

✓ Websites

✓ Strategy

✓ Digital inclusion

✓ Impact Aloud

✓ Digital leadership

✓ Datawise London

✓ E-news sign up https://superhighways.org.uk/e-news/

https://www.eventbrite.co.uk/o/superhighways-308927460
https://superhighways.org.uk/training-advice-and-technical/data-skills
https://superhighways.org.uk/e-news/


Social media campaign for beginners

What we’ll cover:

✓Understand the key elements of a successful social media 

campaign

✓Identify strategies to grow your community of supporters

✓Create an action plan for an upcoming campaign



Let’s learn from KCAH



Top tip 1 
Take it seriously…



“Start with the basics, but the basics are 
really important so think about: What are 
our aims? Why are we using this? I would 
say passion as well, because if you 
believe in what you're doing and you see 
the value of what the organisation 
achieves. I think it’s very likely that other 
people will share that.”





Top tip 2 
Understanding the 
why?



“We were very surprised, for example, 
to find out that actually when we used 
analytical tools that 70% of our 
followers were women. I found that 
very interesting and really work worth 
noting.”



“We started seeing that for us to not 
just disappear into someone’s feed -
the timings were quite important. We 
noticed, and this was pre pandemic 
obviously, that people were scrolling 
or responding a lot on their commute 
to work, on their lunch break, on their 
commute home, and then around 9:00 
o'clock in the evening.”



Top tip 3 
Nurturing 
relationships…





“Remember it’s a two way street, so do 
interact with other organisations.  And 
get involved in their content as well, 
especially for organisations you feel 
you can have a kind of mutually 
beneficial relationship.”



Top tip 4 
Original posts…



Images
“Using Canva makes you stand out 
and all of a sudden people will think 
you have a degree in graphic design.  
It looks like you've used really quite 
expensive software, it's a fantastic, 
fantastic tool.”



Video
“One minute films or 45 seconds or so, 
that that's been a real challenge.  But 
you can tell you get the reward 
because more people engage, more 
people like the posts and more people 
share it if it's short.”



Storytelling
“People respond really well to 
storytelling. Tell the story about your 
charity and the journey of your service 
users. Put you emphasis on good 
posts.  I would say rather a good 
quality post that you can use across 
platforms, than just a lot of tweets.”









What content will you create?

✓ Behind the scenes at your organisation

✓ Stories of impact about the target audience

✓ Showcase programmes or services

✓ Fun or inspiring stories or content

✓ Educational or practical tips

✓ Industry or local news, breaking news, news jacking

✓ Research, data, policy information

✓ Curate content useful to your audience

✓ User-generated content













Top tip 5 
Call to action…



“The best response is when people feel 
like they can have a part in it, so there's 
something for them to do. More than 
when we just say, oh this is what we've 
been up to, this is what we've done. 
A call to action trumps this for us.”





Top tip 6 
Make a plan…



“Make a plan for who's going to 
produce the content and when it 
needs to go out.  Make a little diary of 
key dates for your organisation. So if 
you have World Homelessness Day 
coming up and you are a homlessness
charity, plan something for that day.”



“Make sure that you're involved in that 
hashtag and that you can @mention 
the right organisations. 

Maybe start with picking a key date 
every month and focus your main 
content around that.”



Top tip 7 
Be bold…





Top tip 8 
Keep working at it



“Sometimes it feels like we do the 
exact same thing and one time it's a 
huge success and then we do it the 
next time and it's like, wow, this one is 
really difficult.”



“If you notice another organisation 
doing something really well, reach out 
and say, first of all really well done 
and then how did you do it or how did 
this come about? Or just think WOW 
I’m going to try that next time. Just 
learn from others.”



Top tip 9 
Bring everyone 
with you



“So I've been to board meetings 
talking about this and I think 
sometimes it really is understanding 
why someone is sceptical. It’s key to 
then show the value of it.  We can now 
evidence the impact of social media 
financially and in terms of 
engagement of volunteers.”



“You have to trust the process. In 2018 
we broke our fundraising record, the 
record for individual donations was 
higher than it had ever had been. That 
record was beaten again in 2019, in 
terms of individual donations from 
people in our community.”



A recap…



Goals



Who’s your audience?



Who do you need to reach?

Centre for Independent Living example

• Deaf and disabled people in our borough

• Deaf and disabled people outside our borough

• Funders

• Allies and supporters of our work fighting for equality

• Local authority

• Decision makers – benefits and social care

• Parliamentarians

• The local community

• Other DDPOs across London



What’s in it for them?



Creating personas



Creating user (audience) needs statements

As a <type of user> — this is the WHO.  Who is the user?

I need <to do something> — this is the WHAT. What is it that 

they need

So that <the reason> — this is they WHY. Why do they need it? 

What is the solution they are looking for?



Examples - clients & stakeholders

• As a supporter – when I make a donation…  I need to know 

this is making a difference so that it’s worth me donating 

again

• As a resident (young single mum) – after 12 weeks when I 

leave the residential house… I need to feel supported so 

that I can maintain my confidence

• As a referral agency – when I’m working with a family 

needing support…  I need to find out more about other 

organisations who can help



The power of networks – who can help?



Team comms SWOT analysis?



Plan & save time with scheduling tools



Social media campaign plan example

https://docs.google.com/document/d/19pUj0fFXl2YsRy1vRlhIPxJtQvsk2HQd4io59cBYyZI/edit


Social media in 2022



https://wearesocial.com/uk/blog/2022/01/digital-2022

https://wearesocial.com/uk/blog/2022/01/digital-2022








Fundraising campaigns – peer learning

• Learning curve - our first Facebook fundraising 

campaign – St Michaels’ Fellowship

• Learning from the Big Give match funding campaign –

Katherine Low Settlement

https://morellomarketing.com/2020/02/18/learning-curve-our-first-facebook-fundraising-campaign-guest-blog-by-sarah-younger/
https://superhighways.org.uk/latest/online-fundraising/


Useful resources

✓Make it Social – Social Misfits Media – Community, Engagement & 

Solicitation

✓Social Media Toolkit – Skills Platform

✓Digital Marketing Strategy Toolkit – Media Trust - including Audience 

Persona Template, Journey Mapping Template, Digital Objective 

Builder Template and Digital Marketing Strategy Template

✓Digital Marketing Webinars Series – Media Trust

✓How to Ace the A’s of Digital Marketing – Advertising Superhighways 

guest blog looking at Facebook Ads

✓Favourite apps for data capture & storytelling – Superhighways apps 

sheet

✓How to build your community on Instagram – Media Trust

https://static1.squarespace.com/static/59ed82c72278e7362b3d9376/t/5c94ef2ff9619ad63ca69e0b/1553264442164/%23Make_It_Social_guide.pdf
https://www.skillsplatform.org/charitysocialmediatoolkit/
https://mediatrust.org/resource-hub/digital-marketing-strategy-toolkit/
https://mediatrust.org/resource-hub/digital-marketing-strategy-webinar-series/
https://superhighways.org.uk/latest/how-to-ace-the-a-s-of-digital-3/
https://superhighways.org.uk/files/view/factsheets/Favourite_apps_to_capture_&_communicate_impact.pdf
https://mediatrust.org/resource-hub/how-to-build-your-community-on-instagram/


Book a free 1:1 advice session

https://www.digitalcandle.org.uk/


Thank you for listening!

Kate White, Superhighways Manger

info@superhighways.org.uk

www.superhighways.org.uk

Subscribe to our eNews

@SuperhighwaysUK

mailto:info@superhighways.org.uk
http://www.superhighways.org.uk/
http://www.superhighways.org.uk/e-news

