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What do MPs really think about charities and
how this should inform your work?
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perceive charities




1

"We are a recognised source of authoritative information so [MPs] can
stand up in the commons and say X, Y or Z statistic and know that it
won't blow up in their face - they know it's scientifically rigorous."

"If the government is, for example, aiming to legislate they obviously
want to do so in a way that solves more problems than it creates —
often NGOs are the best places to go to find out how that’s going to
happen. And | think there’s a recognition across parliament, in the

Commons and the Lords, that that is the case."

Charity Public Affairs professionals,
Effective campaigning report, nfpResearch



Westminster is not the easiest place for charities to work....

“Please rate how acceptable
or unacceptable you find
each of the below actions.”
Definitely + somewhat
acceptable combined

A charity holding a parliamentary reception to inform MPs of the
work it is doing

A charity highlighting the effects of a policy on its beneficiaries

A charity challenging government policy

A charity challenging the policies of a political party

A state-funded charity challenging government policy

91%

97%
100%
100%

83%

91%

90%
95%

64% = MPs
92%
84%

m MSPs
MSs
MLAS

98%

93%

Base: 101 MPs, 50 MSPs, 40 MLAs, 30 AMs | Source: Surveys of the Scottish Parliament, National Assembly for Wales Oct-Dec 19, Northern Ireland Assembly Oct-Dec 14/Charity @ Research

Parliamentary Monitor, Apr 21, nfpSynergy



There are big differences between the parties on what it is
acceptable for charities to do

“Please rate how acceptable A charity providing frontline services instead of the [ RGN 2606
or unacceptable you find Government D 2%

each of the below actions.”

Prompted question, A charity holding a parliamentary reception to inform MPs [ RN 5206
Definitely acceptable and of the work it is doing R 5

somewhat acceptable

combined, ranked by A charity highlighting the effects of a policy on its [ EGERRRNNNEEE 74%
Conservatives penefcares ————————————————

A charity paying some of its staff over £100k a year

A charity challenging government policy

A charity campaigning against the causes and effects of [ RN 33%

struciural racism —— P

A charity challenging the policies of a politcal party

A charity investigating and publishing a report on its B 4%

nistorical links wih slavery — =

Source: Charity Parliamentary Monitor, Jun-Aug 19, nfpSynergy | Base: 137 MPs @ Reseqrch



Helping those in need is vital for conservative MPs - make sure you
clearly communicate this

83%

“What do you consider to be
the three main roles of
charities?” Unprompted
question, ranked by total

Helping those in need/ Support their causes

Fundraising/ Raise funds

Highlight the cause/ issue/ Raise awareness of issue

Campaigning for their cause/ change

m Conservative

Lobbying Government/ decision makers / political pressure
®m Labour

Undertake research

Achieving policy changes

Educate and inform

Advocate for change

7 Source: Charity Parliamentary Monitor, Jan-Mar 22, nfpResearch | Base: 56 Conservative, 31 Labour MPs among 100 MPs @ Reseqrch



Which tactics
work best

Talloring your approach




Average campaign awareness over last 5 years

69% 49%

Labour average Conservative
awareness of average ;
charit awareness 0O
' charity

campaigns campaigns




Average campaign support over last 5 years

38%
Labour average Conservative
support of average support
charity of charity
campaigns campaigns




Campaigning tactics

Cross

party
support

“It is where we see the
most success; not
from one party owning
an issue, or
weaponising it...but
working collectively
and consftructively to
understand an issue
and make change”

Engage
constituents

“If enough of their
consftituents care
about it, they’re
going to do
something about it or
at least acknowledge
its existence.”

Lived
experience

“You can disagree

with a policy but it’s
very hard fto disagree

or deny someone’s
lived experience”

@ Research.
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“| prefer it when charities contact me
about something they are doing at a local
level but link it back up to a national
campaign. It makes it more relevant to me -
| have competing demands on my time so
If something is tailored to my constituency
it gets noticed.”

Labour MP



Campaigning tactics

Think long
term

“You don’t see the wins
straight away and I think
there’s always a battle to tell
[stakeholders], particularly
members of the senior team
like directors and CEOs, how
long campaigning takes... We
have to remind people that
campaigns and change are
slow.”

Build close
relationships

“Is it actually [about
getting] 5 really key

MPs that know exactly

what they’re talking
about in a room with a
minister - is that going
fo be more
influential?”

Get Marcus
Rashford




A campaign that made the
Government U-turn

FareShare

fighting hunger, tackling food waste

“It’s very rare to find somebody who’s going
to speak from lived experience and be
completely unapologetic about the
challenges that he’s prepared to make to
government on the basis of that lived
experience.”

14




Context changes what MPs are working on

"Which issues do you think

— Cost of Living crisis/ increase in inflation

will be at the top of your - rates
political agenda over the next ’ Economy/ Growth/ Risk / Austerity
12 months? Please list up to
four issues." Energy Crisis/ policies/prices
: —NHS
Unprompted question
Environment
- Housing issues/ homelessness
e Brexit
&
39 /8\/ —— Disability inclusion/ employment
0% 1%
— E—
March 2018 March 2019 February 2020 June 2020 June 2021 June 2022

Source: Charity Parliamentary Monitor March 2018 to June 2022 | Base: 716 MPs @ RESECII‘C"I



How popular is your cause with MPs?

“When you think about your
favourite charities, which
category do they fall into?”
Multiple response question
Ranked by Total

16

Cancer

Children and young people

Animals

UK Armed Forces

Hospices

Environment and conservation

Overseas aid and development

Older people

Homelessness and social welfare

Dementia

Source: Charity Parliamentary Monitor, Jan-Mar 22, nfpResearch | Base: 56 Conservative, 31 Labour MPs among 100 MPs

B 13%

I 7%
I 39%

I 23%
N 28%

I 15%
I 28%

I 20%
I 28%

B 12%
I 329%

I 22%
I 21%

ECon
ELab



How popular is your cause with MPs?

“When you think about your
favourite charities, which
category do they fall into?”
Multiple response question
Ranked by Total

Health and medical (excluding cancer)

Disability

0,
Human rights H 3%

- Bl 9%
Religious B 9%

- Bl °%
Sensory Impairment B 11%

Bl 8%

Rescue services
B 4%

B 3%
B 10%

I 2%
I 2%

B 1%
B 4%

Other

Not sure

| don't have any favourite charities

17 Source: Charity Parliamentary Monitor, Jan-Mar 22, nfpResearch | Base: 56 Conservative, 31 Labour MPs among 100 MPs

ECon
ELab



Organisations mentioned by MPs as having impressed them

"Which charities, pressure
groups, regulators or
voluntary organisations have
impressed you in the last six
months, and why? Please list
up to four charities, pressure
groups, regulators or
voluntary organisations that
have impressed you."

Unprompted question

m Conservative

m Labour

Macmillan (All mentions)

Dogs Trust

12%
Citizens Advice Bureau (CAB)

Cancer Research / UK (All mentions)
13%

British Red Cross / Red Cross

Source: Charity Parliamentary Monitor June 2022 | Base: 6 to 52 MPs @ RESECII‘C"I



Praise for
Citizens
Advice

“Always on hand to
assist my constituents.”

Conservative MP

“Very helpful to my work
as an MP.”

Conservative MP

“Local and National work
on cost of living.”

Conservative MP

“Increased support for
local families.”

SNP MP

“Useful source of
information on all issues
concerning my
constituents.”

Conservative MP

“Good policy papers and
campaigns.

Labour MP




Q+A and
discusson



Q+A

1. What is your relationship like with MPs / political
decision makers?

2. Are you clear in what your asking? Do you have
the right approach?

3. How does your sector or the reputation of your
organisation impact on your ability achieve
change?

@ Research.



Thank you

@ Research.
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