Canva in
1.25 hours

Basics of Canva for data storytelling

Trust for London



e demoing the key features

tht Welre e essential design and

data storytelling

gOing tO principles

e credting simple designs

cover with confidence

e downloading and
sharing your creations




How we re
going to do it

How Canva works and the Using #KeepThelifeline key Use #KeepThelifeline
basics of your design messages well create a iInformation or your own to
management, creation and design together create your own designs

editing


https://www.trusselltrust.org/wp-content/uploads/sites/2/2021/09/Keep-The-Lifeline-Digital-Toolkit-1.pdf

Quick refresher...

Test text

Some extra text in its own
layer so | can make
changes to it




F7 of peeple cwvrently caiming Universak Credit are stuuggling te pay 6ills

700,000 pesple say its ‘very likely they weon't be able te cook
food Because they can't afferd, te use the

ouerv
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are struggling to pay bills
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Pictograms help to visualise numbers.

If you click on edit and do not see the
values to edit in your pictogram chart, you
could use individual icons and build up
e.g-1out of 3 people.

Don't forget to keep your icons in the

same family in the same design. This is
particularly important for infographics
where you want the viewer to scan and
understand longer information quickly.



ARRARAAN
nearly 8 out of 10 of people currently

claiming Universal Credit are
struggling to pay bills

700,000

people say its very likely’ they
won't be able to cook food
because they

can't afford to use the oven
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of people currently
claiming Universal Credit
are struggling to pay bills




1.2m

people in the UK
fear they will be
forced to skip meals




1.2 million

people in the UK fear
they will be forced to
skip meals




Nearly 3 in 4 people who
heed food banks have a

health issue or live with
someone who does.




77% of people
currently claiming
Universal Credit are
struggling to pay bills




Or create your free account now If you haven't
had time to do this already

You can pick a generic social media post or
Facebook or Twitter etc.

Apply the tips we've learned so far using a Keep
the Lifeline message on page 15 of the toolkit

Take a look at your options.


https://www.trusselltrust.org/wp-content/uploads/sites/2/2021/09/Keep-The-Lifeline-Digital-Toolkit-1.pdf
https://www.trusselltrust.org/wp-content/uploads/sites/2/2021/09/Keep-The-Lifeline-Digital-Toolkit-1.pdf

Turn your own data or key message
Into a design that you would like to
share in your own work.




Health Services

Wellbeing Activities

11%

Everyday Services

9.8%

Home Learning
12.2%

9.8%

Family Support
14.6%

Social Contact
24 .4%

Covid-19 Updates
18.3%

Chart
choices

There are lots to choose from.
Be clear about what you are
trying to show.

Let's paste in some data to see.



Social Contact

Chart
choices

Covid-19 Updates
Family Support
Home Learning

Wellbeing Activities

Health Services
There are lots to choose from.

Be clear about what you are
trying to show.
Let's paste in some data to see.

Everyday Services




Social Contact

Covid-19 Updates

Covid-19 Updates

Family Support

Home Learning

Wellbeing Activities

Health Services

Everyday Services

Chart
choices

You can rder by cutting and
pasting rows or columns when
you ‘expand data’ when editing
your chart..



4 185 9 COMMUNITY DINNERS

SINCE CK COVID-19 RESPONSE BEGAN:

10,000 TOTAL MEALS TO DATE

SENIOR LUNCHES 1 ’ 04 7
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JOIN CONSCIOUS KITCHEN TO NOURISH THE
COMMUNITY AMID COVID AND BEYOND

consciouskitchen.org/covid
% info@consciouskitchen.org
@consciouskitchn
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Untitled design - Infographic Share

EDUCATE

A Charitable Organization
that aims to improve
every child's education

SINCE ITS LAUNCH,

KIDS

700K

thousands of kids
received benefits from the
organization's charitable
efforts and activities

CLASSROOMS 1 2 o o o

rooms for learning

were built, and restored

to give the kids a better
learning experience
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Annual
Review

20/21 st

wellbeing during a pandex

Providing vital support to our community whe
was needed i

Community led support

b
Inspire’s Phone Friends anc Yany str etch byt |
support sessions enable I did it and py,
contact and support, re €

loneliness during lock

ee It makes a huge difference to still feel connected.
Without any local family or good neighbours, it makes

®d

the world seem a lot less scary.
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Resources for
beginners

Start with Canva's 25 graphic Find suitable colours using
design tips for non-designers the Canva colour wheel or
and beginners W3 Schools colour picker
Go to Canva Graphs, give your See Government posters
graph a title and then 'Help me on designing_for accessibility

choose a graph type' or BBC
guides on representing_data
are incredibly useful. Infographic of shortcuts



https://www.canva.com/learn/graphic-design-tips-non-designers/
https://www.canva.com/learn/graphic-design-tips-non-designers/
https://www.canva.com/learn/graphic-design-tips-non-designers/
https://www.canva.com/graphs/
https://www.bbc.co.uk/bitesize/guides/zc7sb82/revision/1
https://www.bbc.co.uk/bitesize/guides/zc7sb82/revision/1
https://www.canva.com/colors/color-wheel/
https://www.canva.com/colors/color-wheel/
https://www.w3schools.com/colors/colors_picker.asp
https://accessibility.blog.gov.uk/2016/09/02/dos-and-donts-on-designing-for-accessibility/
https://static-cse.canva.com/blob/572289/canvakeyboardshortcutsrevised012518.6de4eb5a.png

Thanks for oo e ol

sorrelparsons@superhighways.org.uk
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