
How to get the most from Social Media

25 November, Superhighways 



About Media Trust



How to get the most from Social Media

Welcome!

What will we cover?

• Foundational Social Media Strategy
• How to prioritise where to spend your time and budget
• Creating content that has an impact

• Some easy ways to keep up with social media trends
• Free digital tools and platforms to make your job easier



Strategy



Discussion

What are your marketing goals?

Where are you now, and where do you want to be?



Marketing goals

Increase Funding

Raise Awareness (Local/National)

Recruitment of Staff & Volunteers

Events (Online/Offline)

Influence the Conversation

Build Communities

Networking

Reach Different Audiences

Increase Website Traffic



Start with Strategy

https://mediatrust.org/resource-hub/writing-your-communications-strategy-hmh/



Strategic Planning

Be on the right platform 
with the right message 
for the right audience



Stakeholders

Donors
Fundraisers

Volunteers
Members

Staff
Beneficiaries

Press



Platforms & Personas



What platforms are you on?

Which platforms are you on and why?

CharityComms Checklist

https://www.charitycomms.org.uk/social-media-platform-checklist


Personas

https://mediatrust.org/resource-hub/audience-persona-canvas-for-charities/

What are their goals?

Favourite channels

Favourite brands

Cultural references

Worries

What do they have to 
gain?



Knowing your audience



Content



How to get the most from social media

Focus on organic 
reach 



Importance of engagement

Engagement is a ranking signal on all social media platforms. If 
people engage with your content, the algorithm will see that 
content as interesting and valuable, and surface it to more 
users. 

This means that social media engagement can help you grow 
your social accounts and reach more people.

https://blog.hootsuite.com/social-media-engagement/



Why improve organic reach?

It’s free

It will grow with time, testing and practice

It will help you refine your message

It’s the basis of good paid content

The principle of ‘mere exposure’



Platforms



Emotions



Reaction

Most people will only do 1 thing…



Shares

67% of people share to give others a better sense 
of who they are and what they care about.

New York times customer insight group



Shares



Shares

Create content which helps your audience:
• talk about themselves
• makes them look helpful, informed, forward-thinking, 

compassionate, active
• gives them the opportunity to be helpful or funny

We won’t share things that make us look bad



Discussion

What could sharable content 
look like for you?



Stay up to date



How to stay up to date!

Andy Lambert

The Marketing Meetup Podcast

Richard van der Blom

Hootsuite Blog

https://www.linkedin.com/in/andyrlambert/
https://podcasts.apple.com/us/podcast/marketing-meetup-podcast/id1365546447
https://www.linkedin.com/in/richardvanderblom/
https://blog.hootsuite.com/


Tools - Free



Tools - Free

Keep hashtags you use regularly

Schedule repeating content

Keep ideas and link all in one place

Set up reminders for regular events/awareness days

Streamline your approval system



Summary



Start with Strategy

https://mediatrust.org/resource-hub/writing-your-communications-strategy-hmh/



What does this look like?

Spend some time thinking about your audience

Concentrate on sharable content



More courses!

• Beginner's Guide to Social Media Success for Charities - 15 
January

• TikTok for Charities - 29 January

• Media Interviews for Charities: Top Tips and Tricks – 4 
February

• LinkedIn for Charities - 5 & 6 February

• Media Coverage for Charities: Pitching to Journalists  - 26 
February



More courses!

• Communicating Climate 
Communicating Climate is a six-month strategic communications training 
programme specifically designed for organisations working on climate and 
environmental issues and related areas

Applications open in February 2025.

• Stronger Voices
Stronger Voices is a six-month strategic communications 
training programme specifically designed for UK equality organisations, 
grassroots community-centred movements, and user-led charities based in 
London.

Applications for next year's programme open in August 2025.
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