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Data collection and
impact reporting tools
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Let’s get started...

Impromptu networking

* In pairs

» Introduce your organisation
Oy using your object

« X2 minutes

Liberating Structures with Happy Computers



https://www.liberatingstructures.com/
https://www.happy.co.uk/leadership-and-personal-development/personal-development-programmes/using-liberating-structures-online/

What we'll
cover
today

Telling the story of our
Work

Reframing dato

Free and affordable
digital tools



Our upcoming related training

v'25 Feb - Digital tools for presenting Impact * (in person)
v'26 Feb — Canva designs for your organisation beginners
v'4 Mar — Hands on transcribing with Otter

v'b6 Mar — Charts & graphs with Excel

v'6 Mar — Communications planning *

v12 Mar — Canva for publicity materials *

v13 Mar — Visualsing your postcode data on a map

v'19 Mar — Hands on Datawrapper for charts

v'25 Mar — Understanding Qualitative Data Analysis

v'24 Apr — Data essentials for raising voice and influencing change
* Part of KVA's training programme @

e



https://www.eventbrite.co.uk/e/digital-tools-for-presenting-your-impact-tickets-1144121521269?aff=oddtdtcreator
https://events.superhighways.org.uk/events/881
https://events.superhighways.org.uk/events/859
https://events.superhighways.org.uk/events/860
https://www.eventbrite.co.uk/e/communications-planning-tickets-940322829897?aff=oddtdtcreator
https://www.eventbrite.co.uk/e/canva-for-publicity-materials-tickets-940332468727?aff=oddtdtcreator
https://events.superhighways.org.uk/events/861
https://events.superhighways.org.uk/events/862
https://events.superhighways.org.uk/events/863
https://events.superhighways.org.uk/events/904

1000 Volunteers




1000 Volunteers




1000 Volunteers
got out of bed on
a Saturday

mormng o
e
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1000 Volunteers
got out of bed on

a Saturday
morning




A quick matching exercise!

Match the
word with its
corresponding
description




The answers!

Routine, systematic collection and recording of information about a service or activity
Monitoring

The change, effect or benefit that results from the services or activities on a wider society than its direct users
Impact

Changes, effects or benefits that happen as a result of services and activities provided by your organisation or
service
Outcomes

The activities, services and products provided by your organisation or service
Outputs

Qualitative or quantitative measures that show how well your organisation or service is doing
Indicators

Using gathered information to make judgments on how your organisation or service is doing
Evaluation




OUTCO MESARE A PIECE OF CAKE!

INPUTS

Ingredients, utensils,
recipe...

Measuring,

- mixing...

ACTIVITIES

OUTPUTS

OUTCOMES

bigblogscotland.org.uk

o %\;/%,

...baking, icing, slicing

) S

Cake for 10 people!
10 people
are...

'MW

e

Money, staff, resources,
time...

Delivering counselling
sessions

10 people receive

counselling

10 people ...confident
are... ...happy

%.hea Ithy

National Lottery Community

Fund Scotland Blog



https://bigblogscotland.org.uk/2014/03/17/outcomes-are-a-piece-of-cake/
https://bigblogscotland.org.uk/2014/03/17/outcomes-are-a-piece-of-cake/

Introducing Music Mentors



https://youtu.be/1LvYGK06Lf8




Music mentor data collection

What information do
you think it would be
useful for Music Mentors
to collect?




Types of data refresher

User data

Asks: demographics, characteristics,
reason for coming to service

Establishes: your target audience, who
you are serving

Service data

Asks: what they liked / didn't like, why,
what they would change, what is
special

Establishes: whether users are satisfied
and your service is working as intended

Engagement data

Asks: how people engage, frequency,
why they stop

Establishes: the extent to which people
use your services and how

Outcome data

Asks: what has changed as a result of
using the service, what have people
gained

Establishes: short-term and long-term
Impact on people’s lives



Types of outcomes

Describes changes in people’s.... Example — Music Mentors
Knowledge | ...understanding and awareness Understand self
Attitude ....beliefs, values, thoughts, feelings, motivations Belief in self
Behaviour ....actions, conduct, habits, participation, engagement | Determination to succeed
Skills ....practical, educational, interpersonal, emotional Better self-regulation
Condition ....personal state, situation, circumstances Non-criminal identity
Opportunity ;;izzisliiziilgyiiz I?E!Icgrr?priate programmes, ggtpoor;tunities for employment (protective

d»


https://datawise.london/resources/reframing-data-ideas-expecta/

What's unique to your story?

What data is unigue to your
story?

What more could you do to
reflect the change you are
helping to create?

Make a note for yourself




Useful resources & e
methodologies

Choose Select
your your
level of sources
evidence and tools

Map your Prioritise

theory of what you
change measure

v Inspiring Impact programme
resources NPC e

v’ Building your measurement
framework - 4 pillar approach NPC

v' A rough guide to developing your
Theory of Change Datawise London

v Theory of Change in 10 steps NPC

v' Creating d planning triangle NCVO



https://www.thinknpc.org/resource-hub/the-inspiring-impact-programme/
https://www.thinknpc.org/resource-hub/the-inspiring-impact-programme/
https://www.thinknpc.org/resource-hub/npcs-four-pillar-approach/
https://www.thinknpc.org/resource-hub/npcs-four-pillar-approach/
https://datawise.london/resources/theory-of-change-guide/
https://datawise.london/resources/theory-of-change-guide/
https://www.thinknpc.org/resource-hub/npcs-four-pillar-approach/
https://www.ncvo.org.uk/help-and-guidance/strategy-and-impact/impact-evaluation/planning-your-impact-and-evaluation/using-planning-tools/creating-planning-triangle/

Ways to
collect
data

Routine data collection
Surveys

Observations
INnterviews

FOCUS groups

Creative methods



What digital tools are you using for
impact in your everyday work?

Go to

www.menti.com

Enter the code

8495 0845



Your results

Join at menticom | use code 8495 0845

What digital tools are you using forimpact in your everyday work?

13 responses

microsoft forms

social media posts
social media engagement
none

jotform

surveys

database

A Mentimeter

@@



5 | Typeform  # Jotform
SurveyMonkey E a@m m


https://www.surveymonkey.com/
http://www.zoho.com/
http://www.wufoo.com/land/1/
https://www.google.co.uk/forms/about/
https://datawise.london/resources/online-surveys-how-to-choose/
https://www.jotform.com/

Free - too good to be true?

 Mentimeter

Typeform

SurveyMonkey

¥ SmartSurvey

Up to 50 responses p/m (set up after 29 May 23)

10 questions, 10 responses p/m

5 forms, 100 responses p/m, 100MB storage

10 questions, view only, 25 responses p/survey
And no download options!

15 questions, view only, 100 responses p/m



https://www.mentimeter.com/plans
https://www.surveymonkey.com/
https://www.smartsurvey.co.uk/pricing#detail-pricing-table
https://datawise.london/resources/online-surveys-how-to-choose

Everyday data
collection

What works for you? What
are the challenges?



Mobile data
collection

Add form shortcuts
to your
Homescreen..

Jrgin 13

O

Brixton
Windmill

Visitor experience form

We want to know a bit more about
people’s experience visiting Brixton
Windmill

{_\':, katewhite /1{@googlomail.com

ol shared) Swilch sccounty

*Required

On a scale of 1- 5 (with 5 the
highest) how likely are you to
recommend a visit to Brixton

Windmill to family and friends? *

O
™M »
4

Jrgin 12

Best Start ABCD app

= _Who are you?
Jarmes
Jenny
Lorraing
Seella

@ Melissa

Nataka

* 2. Whieh area are you working in?

Broad Gresn
Theamion Heath
Sehurst

& NewAddngion
Fieldway
Waddon
Heathfield

Upper Norwood & South Norwood

® 3. Was it?
ﬁ A corvarsation with a resident
Signposting/rafamal
A netwearking opporunity/conversafion with professional
An gvent

A case study




Inclusive
routine data
collection

Let’'s hear from
Sarah




Low cost off the shelf online databases

~ | ampli BEBETTER
L ¥ Larnplight SERIMPACT
UPSHOT
p I I nt h MMMMMMMMMMM OR | EVIDENCE
Maokerble T .
V views
9 Impactasaurus
Out i
Star charitylog

Choosing and Implementing a database



http://www.lamplightdb.co.uk/
http://www.upshot.org.uk/
http://www.substance.net/views/
http://www.outcomesstar.org.uk/
https://www.betterimpact.com/
https://about.makerble.com/
https://datawise.london/resources/choosing-a-database/
https://www.plinth.org.uk/

Record, transcribe, edit and publish

Home

@ Agenda Today

To see your agenda connect your calendar

Recent Activity

2 I

2 I

Note is ready

audio, transcribe, recording, transcript, sharing, transcribing,

straightaway, soundcloud, youtube video, quick, site, account, publish,...

Note is ready

disciplined, screen, london, commute, sedentary, listen, primarily,
differentiation, day, routine, eat, daytime, great, front door, office,...

Clare NLCF Roundtable is ready

NLCF Philippa breakout is ready

Otter.ai

4 Search conversation

-« -

NEW FEATURE e

Ol

Transcribe Zoom

zoom LIVE
Feb 24
Live Captions & Live Notes
Try Otter Business for 1 month FREE
Feb 22
Run better meetings
Dec 9
Dec 4

¢ Get reminders to record your meetings

Ol pEMO



Break
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Highightof myyear
https://bitly/KingstonPadlet

Using Padlet for audio, visual
and diary story capture



Audio stories example

e
1 Small Charity Impact

‘ # Edit | 14 Analytics ‘ Total plays: 12

Man & Boy: a positive story of impact

W ;
= % ﬂ Subscribe
. g Apple Podcasts N\ RSS
_/

26 Sept 2018, 16:58

Next

™
=
“

Man & Boy: issues and challenges

Top Episodes

gl Matt Hay Talking about Refugee
lL? 54 Action Kingston's Summer Playscheme
W by Small Charity Impact

Max Hamilton: a young ambassador
for Express CIC in Kingston
by Small Charity Impact

Hannah Craig on supporting mental
o health of SEN children
by Small Charity Impact

Series of interviews recorded with
Audioboom (you might want to use
Otter.ai or Soundcloud)

KiNGSTON'S
CHARITRBLE

SECTOR

T
STRRTS

irs BIGGER Pl o ooes

| 1T GROws £
} DIVERSIFIES

ALL OF

THAN YOU

THINK

Audio inserted from
Audioboom into Prezi
presentation

THS!

—_ ~<r”

, CHALLENGES

%n

DESPITE
UNIQUE

Presented by Patricia Turner for
KINGSTON VOLUNTARY ACTION

RAND YOU
CAN HELP


https://audioboom.com/posts/7022947-man-boy-a-positive-story-of-impact
https://prezi.com/view/FKLwoCpbProPXzbwGwGw/
https://otter.ai/
https://soundcloud.com/




Create an easy map using Batchgeo

" ( o\
? g "@a' \{) batchgeo
3 ' (M4 O/it%rlay Park M' .
gion ?Q%L ' HESTON PN Brentfor' S POSte thQ SetS Wlth

Royal Botggic postcodes & create a

CRANFORD ' Gardens, Rew /
: Q' ® ¢ 59 Map using Batchgeo
et ' : Isleworth A3\ '

' Hounaow ' Q Richmond

. ® 9. v Blue existing
' }e“""ﬂ% Richmond volunteers
Qltham Twic&nham Park .
9 v"Red new client

referrals


https://drive.google.com/file/d/13DTA8fGClkTTg5e-KfM-Ww475B5u6L5v/view?usp=sharing
https://batchgeo.com/
http://www.batchgeo.com/

Lewisham Community Food Projects Map
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Create a map using Community Lens

Community Lens V0.1

Community Lens

Match open datasets to the areas
you work in to learn more about the
needs of local communities.

Learn More Use now

Paste data sets with
postcodes & create o
Map using

Community Lens.

You can show that your
activities are reaching people
in areas of need as this
compares with Indices of
Multiple Deprivation

DEMO recording
RS



https://datakind-uk.github.io/community-lens/
https://youtu.be/gfn9ITQrnxg

Community Lens V0.1

The Lens of Multiple Deprevation

Summary

The majority of the locations (64%) are in the bottom half of areas in England for IMD

Count By Decile
(Decile 1 = Most Deprived, Decile 10 = Least Deprived)

Average Rank Decile

Definition

The overall Index of Multiple Deprivation 2019 is 2 measure of multiple deprivation based on
combining together seven distinct domains of deprivation, Income Deprivation, Employment
Deprivation, Education, Skills and Training Deprivation, Health Deprivation and Disability,
Crime, Barriers to Housing and Services, Living Environment Deprivation.

Data Source

Download Data

Employment Education + Health and
Disability

Crime

Housing and
Services

Living
environment

F
;" onsuch

Pork

N\

Request Datasets About

A
Breakneck
Hill,

= R

Leaflet | Powered by Esti | © OpenStrestMap contributors

&)




Padlet story map example

. katewhite71 + 1 14d
London Stories

Made with panache

Edgware 06 A .
g NORTH FINCHLEY ~ i A406 impact aloud
NEW SOUTHGATE t
LGNS EARS (M1 S TOTTENHAM " PLENAF;;- i
BURNT OAK %0 LOCKDOWN STORIES: Fi
Gre, EINCHLEY < WOOD GREEM STORIES FOR CHANGE"
,/l’l?/' ¢ 9 WARNE] D NGICER|SIS - FULL)
COLINDALE 5 MUSWELL HILL WAL
KINGSBURY THE HYDE <§ HORNSEY
WEST HENDON it Al ape Lockdown Stories, Jude Habib's Plenary,...
HAMPSTEAD 47 Jalsls b .
GARDEN SUBURB . x y Superhighways
"%,L &Q- YouTube A1
E91_()* \\e(\%\%\ NE
£ o STAMFORD HILL Youth commitment
WO - "
Stadi @ NEA v N Hampsttﬁad 5 o Hear from Stacey talking about
adium ea % <
CRICKLEWOOD 6‘@ CLISSOLI how she has been volunteering liforc
Sley At il % at her lncal food hubh v
WiLL"SDEN DALSTON 0% 5* ok
b
HARLESDEN SN Zooe 7 2 9 Barkin
The Regent's \ b EAST HAM
47, PARK ROVAL o e Park A0, 0 ., s o =






‘ Datawrapper

& PIKTOCHART

/ infogram
%



https://www.canva.com/canva-for-nonprofits/
https://www.datawrapper.de/
https://piktochart.com/
https://infogram.com/

Using Datawrapper to create charts

| Datawrapper + New Chart @ NewMap B8 New Table @) River " Login/SignUp @ Language

Upload Data v Check & Describe v 3 visualize Publish & Embed

Chart type Refine Annotate Layout

What are digitally excluded people missing out on?

| - - —
— - - .
— = - == [l No of times coded
- ’ s = ' R
— . - (:) Family Support 12
Bullet Bars Dot Plot Range Plot Arrow Plot Wellbeing Activities _
h Wl i X cueyceyservce: R
Grouped Stacked
Column Chart Column Chart Column Chart Lines Download image - Created with Datawrapper

[ Y
h
»
[
s

Your task will be to recreate this chart using the Music Mentors data & Datawrapper

(Watch our video demo here) @§


https://www.datawrapper.de/
https://www.youtube.com/watch?v=HQMxjcETkUE&t=1s

Embed on your website?

See Work Rights Centre 's Impact & Outcomes pages

WoRC Clients' Outcomes in cases of Professional (im)mobility

Gained employment

Started self-employment

Started volunteering

Started training

Chart: Work Rights Centre » Source: Client monitoring survey. Published November 2022, « Created with Datawrapper

WoRC clients’ outcomes in gaining civic knowledge

I now understand my employment status better

I now know more about my rights at work

I now feel more confident looking for new jobs  ERES

I now know more about my social security 97%

Chart: Work Rights Centre » Source: Client monitoring survey. Published November 2022, « Created with Datawrapper


http://www.workrightscentre.org/impact/outcomes

Quick warm-up...

Grab your paper and pen
Close your eyes
Draw a camel



INCREASEREVENUEBY INCREASE PROFITSBY

e 2

Let’s play the

\ ﬂ
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90 me REDUCE COSTSBY






You don’‘t need feature films...

007 ) §E9 .7

South London Cares
Like This Page (5]

Mary, 73: “I've haven't been out the house in six
weeks, but | kKnew | wanted to be here tonight.”

Last night our Peckham singers - aged between 22
and 85 - got together to belt out ‘I Will Survive’ and

Sister Suffragette’. It was a joyous way to mark the
women's suffrage centenary

Amy Rose, Alice PB, Alex Smith and 10 others like this

1 share



https://www.facebook.com/southlondoncares/videos/vb.199730440211406/838503776334066/?type=2&theater

..to tell a story

" Javeno Mclean

1? July 43t 223 PM - Q
She got out the car..walked to the door ..opened the door .walked and sat down...BY HERSELF

Unbreakable she is ..a brain tumour changed her life but she got s### to do!!!! £ £ &

S

T

P 1247142

5.9K comments 2.5K shares


https://www.facebook.com/573986254/videos/869873718036825/

And follow up: what happens next?

MANCHESTER NEWS — -

The girl who made it to Parklife thanks
to her inspirational trainer

The girl who made it to Parklife thanks

to her inspirational trainer

-\ Manchester Evening News &
/ June13-Q

Keira didn’t think she'd ever go to Parklife again. Now 22, she went
for the first time in 2017, and then again in 2018 and the last time
in 2019. She's always loved electronic music.

Keira was diagnosed with a brain tumour three years ago, and has
been recovering ever since from the treatment that has left her
severely disabled.

She made it to the festival because of her trainer, 38-year-old
Javeno McClean. For the past six years, he’s run the J7 Community
Health Centre in Blackley.

A former fast bowler for Lancashire, Worcestershire and
Northamptonshire, he began training people before his cricket
career ended with a ripped achilles and snapped a knee tendon.

His training now focuses on the disabled, the elderly and people
who have suffered severe illness, something he’s been doing, for
free, since he was a teenager.

http://bitly.ws/liwL

G\o



Why not simply record a conversation?

@ Ministry of Stories + Follow «+«-
1,052 followers

Tmo « Edited ®

Hear from Koby and his mum on the difference Ministry of Stories has made in his
life. You can help more children like Koby discover their creative potential by
supporting our Big Give Campaign until 20th June. ...see more

-~

€O 15 5 reposts



https://www.linkedin.com/feed/update/urn:li:activity:7075357187048398848?utm_source=share&utm_medium=member_desktop




N\

T
K

Kingston

Churches Action

on Homelessness

A Year In Review
from April 2019 Into 2020

storytelling
annual reviews
follow a theme
every yeadr and
are introduced by
a client, volunteer
or stakeholder
(using Canva)


https://kcah.org.uk/human-spirit-kcah-annual-rev/
https://kcah.org.uk/human-spirit-kcah-annual-rev/
https://kcah.org.uk/human-spirit-kcah-annual-rev/

Long form webpages — events, reports & sub sites

i S - Adobe Express
’ - ~

| 9 LCPW-19.10.22-Poverty and Health

’vu .‘ | ‘ Summaries from events on Day 3 of London Challenge Poverty Week 2022

.
W Twitter
: ... Age UK London & L
Save, organize and tell s iSSUU
1 1 Thanks to @JimDavisOnAir for mentioning our
Sto rles WIth co nte nt new report on older Londoners & poverty on
his @BBCRadioLondon programme this
from around the web morming & to Linda from Southwark for

sharing her story. You can listen”  from
1:53:10 bbc.co.uk/sounds/play/p0...

- #LondonChallengePovertyWeek
Sign up for free #LDNChallengePoverty

Create a quick collection

a
s &

= Title your Sway

+
It's a tool to turn many links into one
No sign up needed

W Twitter

bbc.co.uk



https://www.adobe.com/express/create/website-page
https://wakelet.com/wake/Iy3yygIeELTMzddIJ36Qz

Don’t hide
reports in PDFs

%

Email Octopus

Or other
formats / tools
for emall

Last Christmas we gave them our heart

As wereflect on 2019, the one thing that springs to mind is how many
partnerships we are part of. We have always valued collaboration - but this year
many of the relationships we've built over the years progressed into more formal

partnership working, delivering new projects and services.

We are asmall team (only 5 of us to be precise!) and w
organisations helps us do so much more. It can broade
organisations across London, offer additional expertist
new funding opportunities and widen our offer and im|

So here's our Christmas ode to some of the great orgar
have been working with, with an accompanying resour

'One more sleep' we cried

Delivering Digital Leadership 101 workshops for CEO:
London from dawn until dusk. in 7 weeks, was pretty tc
awesome partners The Foundation for Social Improver
London Plus were on hand to help us reach out, identif
our tips and findings throughout the UK. Cheers! And
London rose to the occasion (more on them later..)

Download resources to use with yo

We'd walk 2,000 miles for DataKind Ul

From the Windrush scandal to deportations of rough s

e A e N S e N S ) L e A N I R R e S A N A A N N i S s N

It was the most wonderful time of the year connecting
Kingston's residents

O so there are always teething issues when implementing a new system, but
working with Kingston Voluntary Action, the Royal Borough of Kingston and
ather local partners, Connected Kingston was 3 great example of a cross sector
system wide approach to social prescribing. We were proud to contribute our
digital expertise, supparting organisations to list their services and running
training for more than 102 Cormmunity Champions.

Get yourself listed on Connected Kingston

We were rocking around London thanks to
our infrastructure partners

You're the fire in our hearth and the tinsel on our tree - you know what local
groups need and it's been a joy towork together to ensure small but wital local
charities can access appropriate digital support. You enabled us to run key digital
awareness and training sessions to groups from as far afield as Enfield and Bexley,
to Hillingdon and Greemwich, with too many to mention in between! A bighug to
you all - you have a special place in our hearts.

et in touch about your training needs


https://charitydigital.org.uk/topics/topics/the-ultimate-guide-to-email-marketing-8734
https://charitydigital.org.uk/topics/topics/the-ultimate-guide-to-email-marketing-8734
https://emailoctopus.com/

What's your story? ..

Use the Storyielling frome
to plan your stories

Other useful templates:

1. Adobe Express storytelling . ,
template What information

2. Presentation story structures would bl’iﬂg YOUF

to create stories for websites, video Story to life?
and more..

O SUPerhighways



https://superhighways.org.uk/files/view/training-resources/Creating_compelling_stories_using_Adobe_Express.pdf
https://superhighways.org.uk/files/view/training-resources/Creating_compelling_stories_using_Adobe_Express.pdf
https://superhighways.org.uk/files/view/trust-for-london-programme/presentations-that-connect/Presentation_structures.pdf
https://superhighways.org.uk/files/view/training-resources/Storytelling_frame.pdf

Related training & extra resources

Watch this video: Using your Data to Evaluate your Impact,
Explore Options and Drive Change

Look at our current training offer and add yourself to the
waitlist if they're full (see list of related upcoming ones on
Slide 4)

Download our Favourite Apps for data collection &
storytelling tools sheet

Sign up to our monthly eNews for updates from us on all
things charity sector and digital/data, plus future training
and support offers

( k\
:)""'*f:if

S
—/


https://youtu.be/6iw729o9bhI
https://superhighways.org.uk/training-advice-and-technical/training/
https://superhighways.org.uk/files/view/factsheets/Favourite_apps_to_capture_&_communicate_impact.pdf
http://www.superhighways.org.uk/e-news

Need some more Excel skills?

Interpreting
your survey
data

Creating a

Analysing
Dashboard

your data

Creating a
workable
data set

Managing
your data

Excel Bitesize 2

Excel Bitesize 3
Excel Bitesize 4
Excel Bitesize 5

—
()
£~
v
]
-
28]
o
Q
X
e

Follow along with our practical Excel videos
v Excel Bite-size 1: Managing your data (guidelines/data)
v Excel Bite-size 2: Creating a workable data set (guidelines/data)

v Excel Bite-size 3: Analysing your data (guidelines/data)

Or join our Getting started, Next steps 1 and Next steps 2 tutor led sessions on Zoom.

Check dates here [ get in touch for a 111 clarechamberlain@superhighways.org.uk @C)Q
e\,



https://youtube.com/playlist?list=PL2PcVRMiWoSODe35jpoKebS3XkXRfIMmJ
https://datawise.london/downloads/index?folder_id=44377140
https://youtube.com/playlist?list=PL2PcVRMiWoSPNjVSYORPrTKEng7T3mJAp
https://datawise.london/downloads/index?folder_id=44568419
https://youtube.com/playlist?list=PL2PcVRMiWoSNH7KdVy05LZOfUod13-vsJ
https://datawise.london/downloads/index?folder_id=44604930
https://superhighways.org.uk/training-advice-and-technical/training/
mailto:karenmclean@superhighways.org.uk
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E-news sign up https://superhighways.org.uk/e-news/


https://superhighways.org.uk/training-advice-and-technical/training/
https://superhighways.org.uk/training-advice-and-technical/websites/
https://superhighways.org.uk/training-advice-and-technical/data-skills
https://superhighways.org.uk/e-news/

Thank you for
taking part today

Kate White &
Sorrel Parsons

info@superhighways.org.uk
www.superhighways.org.uk

@SuperhighwaysUk
% @‘ superhlghwcys
VOLUNTARY @ harnessing technology for community benefit

ACTION
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