PLANNING to
BUILD YOUR
WEBSITE

Beginners Guide for
Community Organisations
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What we’'ll
cover
today

Why your website matters
Visitors and what they need
Website structures

Pages and writing copy
Platforms and tools
Support



Quick hands up

1.

Are you thinking
about setting up a
new wepsite?

Or refreshing your
existing site?
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What websites do
you like or use the
mMost?

What do you like
about it?

v Let’'s crowdsource
some sites
v In chat




Getting
started:
who and
why




What do
you really
need your

website
to do for




Thinking
about
your key
goals can
help you
Map out
actions
for your
visitors
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What's your
goal?

Make a note in chat
about the main goal or
goals of your website.

Download template
Or write in chat




websﬂe
visitors are

like wild
animals
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https://www.wearecast.org.uk/programmes/design-hops

REMIND ME

ABOUT US GET INVOLVED INFO & RESOURCES THE SELF-CHECKOUT NEWS

GET TO KNOW
YOUR NORMAL

We all have breast tissue, and breast cancer can affect any
body. Whatever your age or gender, knowing your boobs,
pecs or chest could save your life. We've got all the info
you need to get to know what's normal for you

' FIND OUT MORE l

What are your first impressions about -
who this website is for? @2


https://coppafeel.org/

Who are your hunter-gatherers?

Who would you like or
need to come to
your wepsite?

Write in your exercise
sheet [ template




Communications, press and influencing: & guide 2 &

Defin

Define your audiences - fl e yo ur
@ O .

It's no good having powerful. or potentially even \ife-changing messages if you are B V. q ' I d I e n

unclear on who to sharé them with! Soit's jmportant to think about this-

How to do it
Make a list of everyone you want to reach. Think about what you want to
achieve and who you need 10 reach in order t© achieve your goals.

We've made 2 start with some suggestions pelow. Tick the ones that
are relevent to your organisatinn. especially those from your \ocal region
and/or the topics you work on, and use the tank space 0 add your own.

O Local Authority

’ Resources to help
O Donors S ————— - i
——— you explore further

O MP

O Police o O n Ot N
O Policymakers o /’ : e r t I m
o potential donors " e .

O Service users

O Service users’ family and/or friends

o
=}
O Trustees o
o Central government o

o

O NHS

Communicatio
ns, .
Lloyds Bank FOUndg*Ei%SnS and influencing- a guide COUId do

Should do


https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf
https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf
https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf
https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf

Ing for?

What are they look

?

And you
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User Needs Statements

As a [who are you?]
| need [what do you need to do?|

So that [why do you need to do this.
what is the purpose?]



AS O carer

| need to find iInformation
about benefits

So that I have enough
money to look after my
loved one



AS O donor

| need to quickly find
financial information

So that | can see how my
money will be spent



Structure
and

pages
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https://www.wearecast.org.uk/programmes/design-hops
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Planning
a website
structure



Let’s list the pages we think we need

Think of all the pages you
want to add to your website

(2 mins)

Add your ideas to chat
(3 minutes)




Your site structure needs to be like o
choose your own adventure book without
a set starting point.

No matter what page your visitors enter
on, and no matter what content they're
after, your structure needs to ensure
they're able to get where they want to go.

Wired Impact



CHOOSE YOUR OWN ADVENTURE -
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Go the Wired Impact guide to find out more.

~No
‘o



Common website structures

Simple and Classic

For nonprofits that don’t need a lot of
complexity to talk about key programs and
services, use our sample sitemap and tips to
build a website structure. View the Simple

and Classic structure.

Direct Service Provider

Driven By Research

Programs and Policy

Driven by Programs

No Programs, Just Policy

Programs By Life Stage

One Main Program

You can read more about
common non-profit welbsite
structures on the Wired Impact
website.

&


https://wiredimpact.com/resources/marketing-guides/common-website-structures-for-nonprofits/
https://wiredimpact.com/resources/marketing-guides/common-website-structures-for-nonprofits/
https://wiredimpact.com/resources/marketing-guides/common-website-structures-for-nonprofits/

Your ‘primary’ or ‘main’ navigation is a sensible top
level grouping of pages.

@ superhlghwcys

J technology for community D

m Who we are Training, advice and tech support Latest Get in touch Q search

Helping small charities do more with

digital
Superhighways offers advice, training and IT Support to help small charities and community
organisations across London be more effective, raise their profile and demonstrate their

impact using digital technology.




A ‘'secondary’ navigation can be helpful for complex
websites with lots of information.

Croydon Q search
cap

Home  Aboutus Information Support  Getinvolved  Storiesand news  What's on




Simple structure (also ‘site map’)

Home

N (Y Fry Y
About Whatwedo News Contactus
Mission Service 1 Item 1
Impact Service 2 ltem 2
Team

[ole



Really simple structure

Home

About

Contact

Events

—

You can build
sections later if you
need them. Your
contact information
could simply be in
the footer of the site
(at the bottom on

every page)



Here’'s an example of planning a structure

- Croydon

Meﬁcap
website

. planning

This is the preferred &

@
amended option @



https://www.croydonmencap.org.uk/
https://www.croydonmencap.org.uk/

Mmm...are these titles working?

‘ superhighways

@ harnessing technology for community benefit

Training, advice and tech support

Call centre for support from people in our team
Technical solutions for members of helpdesk
Joining and booking our training or events

Superhighways website building programmes



‘ superhighways

@ harnessing technology for community benefit

=1
m Who welare Training, advice and tech support ~ Latest IGet in touch Q search

Training, advice and tech support
Advice
Tech support

Training

Helping S Websites for charities - mo re With
digital



How can we simplify?

Home

AGENDAS

Home

NEWS CONTACT US PARISH COUNCILLORS LATEST INFORMATION / ROAD CLOSURES MEETING DATES

SUPPORTING DOCUMENTS MINUTES POLICIES & PUBLICATIONS

FINANCE

News Church Life A place for the community Ecumenical Pictures URC

Events Calendar

COUNCILLOR VACANCY

PCW People



Over to you..

v Go to a familiar
programme that
yOu can create
text boxes with

v"OR sketch it out on
paper

v"OR simply write a
list




Quick break
5 Mmins

Let's stretch
and get away
from the
screen.




Design
and
layout
iIdeas



Page layouts

Is this for me?

Can you solve my problem
(or something | care about)?

What is the next step for me?

Especially for new visitors!

@@



Things to remember

We need to help

visitors move from
% pdghe to page easily
Fo. ™Y SO they can choose

thelr own adventure.

Most welsites have
features to help with
this.




Grids with links to other pages

&)

Training Advice Tech Support
Free and low cost classroom Free or low-cost one-to-one Year round support service or
training in digital. Easy to digest, advice and support for small one-off trouble-shooting to
with handy guides to help you charities and community groups keep your IT systems running
learn in London smoothly
9 () &
Build and Develop Digital Inclusion Resources
Create and develop websites, Qur team can work with yours to Discover digital, data and tech

resources that can help your
small charity or community
group in your everyday work

dashboards, monitoring help local people gain the
systems and more with our confidence they need to get
support online.

The titles are links through to the pages. Superhighways has added icons

and a short sentence about the linked page that can be used in this grid.

w22 = LR o)

Digital technology
services for
communities

Advice, proctlcal SUPPOR ond skilis
development for your small

organisation and beneficiaries. Make
the most of free and low cost online

tools, equipment and opps,
Training

Free and low cost classroom training in
digital, Easy to digest, with handy
guides to heip you learn

@)

Advice

Free of low-cost one-to-one advice
and support for small charities and
community groups in London

()

Year round support service of one-oft
trouble-shooting to keep your IT
systems running smoothly

Tech Support



Mobile responsiveness

Build for mobile phones!

Objects in any grid work on the first
second obLect INn the grid dropping
underneath the first.

How will your page look on a mobile
phone?

You may need less text, or more images
for example.

1922 = « €
Digital technology
services for
communities

Advice, practical support and skills
development for your small
organisation and beneficiaries. Make
the most of free and low cost online
tools, equipment and opps

digital. Easy to digest. with handy
guides to help you learn

Advice

Free or low-cost one-to-onea ocdvice
and support for small charities and
community groups in London

~
f \
TS B ¥
Soanil’

\ y,"
Tech Support
Year round support service or one-off @
trouble-shooting to keep your IT N

systems running smoothly '_



Grid examples: Croydon Mencap

;"

Information Support Get involved
Important information about Support for you, your carers and Find out how you can volunteer,
disabilities families work and campaign for Croydon

Read more »

Mencap
Read more »

Read more »

You can tick a box to tell the grid to display a button
or Read more link




Grid examples: Croydon Mencap

Latest stories and news

We are recruiting! Job Parents and Carers Club - Out and About activities
opportunities for Sessional please take our new service and events for adults with a
Support Workers survey learning disability

apply now to join our team tell us what you think new summer brochure

Read more »

Read more »

Read more »

You do not have to use images in your grids




Lists with links to other pages

Action for Community Development

Action for Community Development (AfCD) is a community-based organisation assisting socially
\ excluded members of the community such as ethnic minorities, refugees and asylum seekers, and
| unemployed people.

Read more »

This example from
the London
Refugee

Afghan Association of London
Working towards a positive change in the quality of life for the Afghan community in London.

Read more »

Community
Organisation

Advocacy Forum

Chinese Information and Advice Centre
Free information, advice and support to disadvantaged Chinese people living in the United Kingdom.

Read more »

shows a list of
pages (members)
on the
membership page.


https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/

Images on left or right with text

Data Training

Qur free, open workshops will help build your confidence and

You don’'t have
to use buttons
for links to other
Pages. You can
P Bespoke training Slmp|y hlgh“g Nt

We work with your organisation to identify specific data

text and create

You might want a one-off workshop, or a series. We're happy .
to work with you to find out what works. q | N k t O an Ot h er
'h Previous bespoke work has included:
« an introduction to data for political activists: p O g e
L]

» calculating the socioeconomic cost of VAWG!
« how to develop a local labour market profile of women.

Get in contact for bespoke training

capacity to use data In your everyday work.

You'll be intoduced to key tools to uncover inequality in your
local area in the UK.

With plenty of time to network and follow on support.




Keep it simple as full width page

Q‘ ) superhighways

@ hameassing technology for community benefit

Home Who we are Training, advice and tech support Get in touch Q search

7 free and affordable online tools for simple and creative
collaboration

Refreshed article July 2022 (first published February 2021)

Superhighways has curated a range of free and low cost online tools that can help your small charity or
community organisation be more creative when collaborating online.

These tools can help enhance online meetings by giving volunteers, your team or other stakeholders a
chance to contribute their ideas or capture important information to help you in your work.

This is not an exhaustive list! There are so many brilliant tools for collaborating online from mind-
mapping tools to task management.

We added an
iImage to the
top of our news
pages but you
don't have to.

d®



Calendar for events

Croydon Q search
(i“;ncap |
Only use if you have

Home About us Information Support Get involved Stories and news What's on | OtS Of eve n t S !

What's on

For example, if you run
- Today < 03 Feb- 13 Feb 2023 & < Jon ,o,, 2023 BES

Elevenses online drop in S [MGE W E | GE LSS your Own events every

iy 3 ey 02 SRR other month then you

® 11:00-12:30 L0 R R S B R 5

The Saturday Club for adults with a learning disability o=l 14 (15 | 16 | 17 18 S h O u | d u S e n O rm O |
9 Soturday 04 February 2023 19 20 21 22 23 24 25

st ekl ~ webpages instead of
the calendar.

() Tuesday 07 February 2023

o8



us Advico Counsefing & Wallbeing Usaful contaces Sepport us

H O I I l e Centra 70 supports adults who are facing social, mental, financial or other
personal difficulties through a holistic programme of free and affordable
services at our centre in West Norwood and outreach locations in Lambeth

and across London.

v'Let's have a e
quick look at |
choices
organisations
can make Enter your emall to sign up to our eNews

Moternal Journal Exhibition Open Evening & AGM 2023 Recruting o new
Counzeliing & wellbeing
Monoger

Our Funders and Accreditations

£ WALCOTFOUNDATION
Legal Aid COMMUNITY

Thamus Water FuND
———  Trest Funa



https://centre70.org.uk/

Sketching out layouts

Home page Fn T oV Abot land‘fng%ge" = Team page

uuuuuuuuuuuu
Contest Donale
-------------

Title ) Title

Titl
— [ am
hort descripton Enking to About |
CcT I
Next team titk
||||||||||
- THe M
Tiem ‘ T ‘ e Tiew ]
= | = = =

This Is an
example of @
sketch of the
Croydon
Mencap
website
before it was
built.



Roughly sketch a layout of a page

What would your
home page look like
for example?

What pages would
you display and link
to from the home
page? Would you

use a grid? e
A




Writing for
search
engines
and people



Some seqrch englne trail markers

‘

W00, ..0’ ..' ‘

= .



How are
people
reading

web pages?




How are people reading web pages?

28% i

(at most) of text is
read by visitors on a
webpage




The trail on a single webpage

by Nielsen Norman &

TigersinCrisis.com: This heatmap from our new study aggregates data from 47 people as they fried to
learn how many Sumatran tigers live in the wild. The red color on this heatmap is an example of the F-
shaped pattern — same today as 11 years ago.


https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content/

How can we help
people read our
webpages easily?



Platforms will help you use heading styles

Body text

Edit View Format Content Table
S @ Vv oprgaph v SEADR EEF=EE =
Paragraph v
Heading 3
Heading 4
Heading 5
Heading 6
Blockquote
Preformatted
Code

Sample text



Reframing data: ideas, expectations and stories

Guest blogger Lindsay Hodgson from Catch Impact reframes data using the
Music Mentor case studr and associated Theory of Change, and asks us to think
about the data we're collecting and the questions we're dsking it.

What comeas to mind when you think of ‘gota'? Numbers, spreadshests, graphs?

In this blog we're reframing doto to think about ideas, stories and expectations. We'll follow the cata
journay of an organisation we've called Music Mentors (loosely based on our experisnce with a reol
charity).

Through a series of short animations, well see how they:

* usad theory of change to explore their ideas of how thay bring about change
= thought about different types of data they need to collect to check their expectations
* analysed the data they collectad to ses whot story it told

Theory of change is a great tool to map out the changes you think you're making (Outcomes) and how
you make them {Activities and Enablers). Thers are some great resources out there to guide you through
using theory of change.

Headings and subheadings

Heading 2 <h2-

Theory of change <

Music Mentors run music sessions in prisons where peopie can leam to play instruments, craate music
togethar and build relationships with mentors

Their vision for doing this i3 to heip people leod positive and meoningful lives, creating an identity away
from thot of on offender.

But how does this hoppen? What ore the subtlstias of their programme? What makes it work and how
can thay capture information on that?

Watch Part 1 to see:

* What Music Mentors do

=  Whaot they hope to achieve

* How they used theory of chonge to make decisions and map out short, medium and long-term
changes

% Music Mentors Part 1 b
wigich (atar

=

-

Heading 3 <n3:

Heading 4 <nh4>




Be bold.

Don't over use
old




9

years old

Is thought to
be the
average
reading age in
the UK



Speak directly to your visitors

A decision was made to change
our website to make it easy for
local people.

We decided to change our
welbsite to make it easy for you



Speak directly to your visitors

A decision was made to change
our website to make it easy for
local people.

We decided to change our
website to make it easy for|you



Keep writing for the lazy hunter!

Multiple-comma sentences can often be reworked to just
include one comma, which helps to keep things nice and
concise, although there are all kinds of exceptions, so this
one is certainly not set in stone. Shorter sentences are
better than longer ones. If in doubt, use a full stop and
move on. That is all. Aesthetics are so important online
and first impressions really do matter. Try to break up
your articles into bite-sized chunks and avoid multi-idea
sentences and paragraphs. Around two to three
sentences or less are probably best for a maximum
paragraph length.



One comma rule

Multiple-comma sentences can be reworked to just include one comma. It keeps
things nicely concise. There are all kinds of exceptions, so this one is not set in stone.

Use short sentences

Shorter sentences are better than longer ones.
If in doubt, use a full stop. Move on.

What's the ideal paragraph length online?

Aesthetics are so important online - first impressions really matter. Try to break up your
web text into bite-sized chunks.

« Avoid multi-idea sentences and paragraphs.
« And a maximum of four sentences is best.

10 ways to write engaging website copy, The Good Alliance



https://thegoodalliance.org/10-ways-to-write-engaging-website-copy/

Platforms
and other
useful
tools



Gather your ‘assets’




Colour
choices

&

Pl T

Canva colour wheel

Canva palette generator from an image



https://www.canva.com/colors/color-wheel/
https://www.canva.com/colors/color-palette-generator/

Multi-media — what else do you need?
@ @

s | i#
e’ ; B
3 reputoble health
4 information -
wltn a bargain ﬁ
Training Tailored Workshops Digital Inclusiol Tech Support H ’
ing ailored Wor e git ision ech Suppo @ Online...
Froe and low cost Make the best uss of Community Connected Year round support
classroom troining in time and monay with offers expert, service or one-off

digital. Easy to digest customised training for interactive training o troubla-shooting to Get Online Week 2021 Hybrid working resources 7 free and affordable
with handy guides you, your staff or help local peopie lear keap your IT system
! kncly guiieg so g d bbb R Oy e OGN YR SYPRENE online tools for simple and
help you learn volunteers online baslc skills running smoothly
creative collaboration
. S~
l-,/-\) /\ ) 9
\ ﬁ’f o/
\a il =i
¥ v VLSS
' AMP
Websites Communicate impact Aloud Digital Leaders
Creote and daevelop Ralse your profile using Get dota that counts, Training. advice and _
websites quickly and social media and more capture stories and specialist resources for i ;
~ ¢ e o ™~ p ini W, ~
easily - free hosting to engage sUpporers celebrate leaders ot smoll Cyber Security for small VCSS Camp 9 an online Training and workshops
Included and fund your future ochisvements charities charities - a refresher unconference for online: 7 tested techniques
infrastructure for a better virtual
organisations experience

Canvao for graophics and icons
rree photo websites you can use, credit where needed
YouTube account for embedding/sharing video O



https://superhighways.org.uk/training-advice-and-technical/
https://www.canva.com/canva-for-nonprofits/
https://elink.io/p/free-photo-websites

Where will our
hunters go?

You'll need a website
platform to create
your website.



weebly

eCommerce by [=] Square

Weebly

Free option

SSL security

500MB storage

Chat & email support

BUT

> £5 p/m to connect
your domain name

> £9 p/m to remove
Weebly adverts

WiX

WiX
Free option
SSL security
2GB storage
Drag and drop
editor

BUT

> £4 p/m to connect
your domain name

> £9 p/m to remove
ads

Voice

Free

SSL security
Connect your
domain name
Unlimited storage
No adverts

BUT
» New themes to be
developed

o
i-:{' | ’?ij‘:"' -



Wordpress
Free option
Lots of themes
Lots of developers

BUT

> £3 p/m does not
include ‘plug-ins’ e.g.
calendar, forms

» £20 per month for
plug-ins

> Steeper learning curve

» Find your own hosting
If you use the .org part
of the platform

@} SQUARESPACE

Squarespdace

Lots of themes
Great looking themes
Membership | shop?

BUT
> £12 p/m starter plan
(paid annually)
includes:
» Custom domain
» SSL security
> 2 administrators
> £17 unlimited admins
and extra features

Any others
that you are
using/have
used before?

27 N ' S



VOICE Cpc

online communities

Home About Voice Showcase Noticeboard Websites A-Z Help

Voice is a free website builder for all charity, community, not-for-profit, and
voluntary groups in the UK.

View example sites or Apply for a free website and see for yourself.

Apply for a free website

https://e-voice.org.uk/ & https://e-voice.org.uk/london/


https://e-voice.org.uk/
https://e-voice.org.uk/
https://e-voice.org.uk/
https://e-voice.org.uk/london/
https://e-voice.org.uk/london/
https://e-voice.org.uk/london/

Lots of features for you to use

Content blocks e.g. background colours, sliders

Add playable YouTube or Vimeo videos with only a link
Calendar

Noticeboard (blog posts)

Classified ads (e.g. job vacancies)

Embed any third party content e.g. a Microsoft or Google
form

Layout options
Simple custom colour, theme and font choices

>
é &
l & }
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https://superhighways.org.uk/files/view/training-resources/e-voice-training/build-my-community-website-resources/Build_my_community_website_modules.pdf
https://superhighways.org.uk/files/view/training-resources/e-voice-training/build-my-community-website-resources/Build_my_community_website_modules.pdf
https://superhighways.org.uk/latest/voice-resources/

What will you do next?




Any questions

about our
support or
websites? w
Qe

e




What does Superhighways do?

Superhighways helps small charities and
community groups gain essential digital and
data skills backed by the right tech to
achieve their goals.



Thank you for
taking part today

Sorrel Parsons and Paul Firby

info@superhighways.org.uk
www.superhighways.org.uk
@Superhighwaysuk

" superh|ghwoys
VNG e o Deommemetn



mailto:info@superhighways.org.uk
http://www.superhighways.org.uk/
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