
PLANNING to 
BUILD YOUR 
WEBSITE
Beginners Guide for 
Community Organisations



What we’ll 
cover 
today

✓Why your website matters
✓Visitors and what they need
✓Website structures
✓Pages and writing copy
✓Platforms and tools
✓Support



Quick hands up

1. Are you thinking 
about setting up a 
new website?

2. Or refreshing your 
existing site?



What websites do 
you like or use the 
most? 
What do you like 
about it?

✓ Let’s crowdsource 
some sites

✓ In chat



Getting 
started: 
who and 
why



Goals
What do 
you really 
need your 
website 
to do for 
you?



Goals

Thinking 
about 
your key 
goals can 
help you 
map out 
actions 
for your 
visitors



What’s your 
goal?

Make a note in chat 
about the main goal or 
goals of your website.

Download template 
Or write in chat



Why 
website 
visitors are 
like wild 
animals



CAST Design Hops 

https://www.wearecast.org.uk/programmes/design-hops


What are your first impressions about 
who this website is for?

https://coppafeel.org/


Who are your hunter-gatherers?

Who would you like or 
need to come to 
your website?

Write in your exercise 
sheet / template



Define your 
audiences
Resources to help 
you explore further 
another time.

Communications, press and influencing- a guide
Lloyds Bank Foundation

Must do

Could do

Should do

https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf
https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf
https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf
https://www.lloydsbankfoundation.org.uk/media/3zpbufhr/lbf-charity-communications-guide-2019-final-small.pdf


What are they looking for?

And you?



User Needs Statements
As a [who are you?]
I need [what do you need to do?]
So that [why do you need to do this. 
what is the purpose?]



As a carer
I need to find information 
about benefits
So that I have enough 
money to look after my 
loved one



As a donor
I need to quickly find 
financial information
So that I can see how my 
money will be spent



Structure 
and 
pages



CAST Design Hops 

https://www.wearecast.org.uk/programmes/design-hops


Planning 
a website 
structure 



Let’s list the pages we think we need

Think of all the pages you 
want to add to your website
 (2 mins)

Add your ideas to chat
 (3 minutes)



Wired Impact 

Your site structure needs to be like a 
choose your own adventure book without 
a set starting point. 

No matter what page your visitors enter 
on, and no matter what content they’re 
after, your structure needs to ensure 
they’re able to get where they want to go.



Go the Wired Impact guide to find out more.



Common website structures

You can read more about 
common non-profit website 
structures on the Wired Impact 
website.

https://wiredimpact.com/resources/marketing-guides/common-website-structures-for-nonprofits/
https://wiredimpact.com/resources/marketing-guides/common-website-structures-for-nonprofits/
https://wiredimpact.com/resources/marketing-guides/common-website-structures-for-nonprofits/


Your ‘primary’ or ‘main’ navigation is a sensible top 
level grouping of pages.  



A ‘secondary’ navigation can be helpful for complex 
websites with lots of information.



Home About What we do News

Simple structure (also ‘site map’)

Contact us

Mission

Impact

Team

Service 1

Service 2

Item 1

Item 2



Home About Events

Really simple structure

Contact

You can build 
sections later if you 
need them. Your 
contact information 
could simply be in 
the footer of the site 
(at the bottom on 
every page)



Here’s an example of planning a structure

Croydon 
Mencap 
website 
planning

https://www.croydonmencap.org.uk/
https://www.croydonmencap.org.uk/


Mmm…are these titles working?



Better 



How can we simplify?



Over to you..

✓Go to a familiar 
programme that 
you can create 
text boxes with
✓OR sketch it out on 

paper
✓OR simply write a 

list



Quick break
5 mins

Let’s stretch 
and get away 
from the 
screen. 



Design 
and 
layout 
ideas 



Page layouts

1. Is this for me?
2. Can you solve my problem 

(or something I care about)?
3. What is the next step for me?

Especially for new visitors!



Things to remember

We need to help 
visitors move from 
page to page easily 
so they can choose 
their own adventure.

Most websites have 
features to help with 
this.



Grids with links to other pages

The titles are links through to the pages. Superhighways has added icons 
and a short sentence about the linked page that can be used in this grid.



Mobile responsiveness
Build for mobile phones!

Objects in any grid work on the first 
second object in the grid dropping 
underneath the first.

How will your page look on a mobile 
phone?

You may need less text, or more images 
for example.



Grid examples: Croydon Mencap

You can tick a box to tell the grid to display a button 
or Read more link



Grid examples: Croydon Mencap

You do not have to use images in your grids



Lists with links to other pages

This example from 
the London 
Refugee 
Community 
Organisation 
Advocacy Forum 
shows a list of 
pages (members) 
on the 
membership page.

https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/
https://refugeeadvocacyforum.london/our-members/


Images on left or right with text

You don’t have 
to use buttons 
for links to other 
pages. You can 
simply highlight 
text and create 
a link to another 
page.



Keep it simple as full width page

We added an 
image to the 
top of our news 
pages but you 
don’t have to.



Calendar for events

Only use if you have 
lots of events! 

For example, if you run 
your own events every 
other month then you 
should use normal 
webpages instead of 
the calendar.



Home 
page 
layouts

✓Let’s have a 
quick look at 
choices 
organisations 
can make

https://centre70.org.uk/


Sketching out layouts

This is an 
example of a 
sketch of the 
Croydon 
Mencap 
website 
before it was 
built. 



Roughly sketch a layout of a page

What would your 
home page look like 
for example?

What pages would 
you display and link 
to from the home 
page? Would you 
use a grid?



Writing for 
search 
engines 
and people



Some search engine trail markers

image 
ALT textmeta 

data

URL
page 
titlenavigation

Headings

Words! Context 



How are 
people 
reading 
web pages?



How are people reading web pages?

28%
(at most) of text is 
read by visitors on a 
webpage

Scan, Skim
Scroll



The trail on a single webpage

https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content/


How can we help 
people read our 
webpages easily?



Platforms will help you use heading styles



Headings and subheadings

Heading 2 <h2>

Heading 3 <h3>

Heading 4 <h4>



Be bold.
Don’t over use 
bold



is thought to 
be the 
average 
reading age in 
the UK

9 
years old



Speak directly to your visitors

A decision was made to change 
our website to make it easy for 
local people.

We decided to change our 
website to make it easy for you



Speak directly to your visitors

A decision was made to change 
our website to make it easy for 
local people.

We decided to change our 
website to make it easy for you



Keep writing for the lazy hunter!

Multiple-comma sentences can often be reworked to just 
include one comma, which helps to keep things nice and 
concise, although there are all kinds of exceptions, so this 
one is certainly not set in stone. Shorter sentences are 
better than longer ones. If in doubt, use a full stop and 
move on. That is all. Aesthetics are so important online 
and first impressions really do matter. Try to break up 
your articles into bite-sized chunks and avoid multi-idea 
sentences and paragraphs. Around two to three  
sentences or less are probably best for a maximum 
paragraph length.



One comma rule
Multiple-comma sentences can be reworked to just include one comma. It keeps 
things nicely concise. There are all kinds of exceptions, so this one is not set in stone.

Use short sentences
Shorter sentences are better than longer ones.
If in doubt, use a full stop. Move on.

What’s the ideal paragraph length online?
Aesthetics are so important online - first impressions really matter. Try to break up your 
web text into bite-sized chunks. 

• Avoid multi-idea sentences and paragraphs.
• And a maximum of four sentences is best.

10 ways to write engaging website copy, The Good Alliance 

https://thegoodalliance.org/10-ways-to-write-engaging-website-copy/


Platforms 
and other 
useful 
tools 



Gather your ‘assets’



Colour 
choices

Canva colour wheel
Canva palette generator from an image

https://www.canva.com/colors/color-wheel/
https://www.canva.com/colors/color-palette-generator/


Multi-media – what else do you need?

Canva for graphics and icons
Free photo websites you can use, credit where needed
YouTube account for embedding/sharing video

https://superhighways.org.uk/training-advice-and-technical/
https://www.canva.com/canva-for-nonprofits/
https://elink.io/p/free-photo-websites


Where will our 
hunters go?
You’ll need a website 
platform to create 
your website.



Weebly 
✓ Free option
✓SSL security
✓500MB storage
✓Chat & email support

BUT
➢ £5 p/m to connect 

your domain name
➢ £9 p/m to remove 

Weebly adverts

Wix 
✓ Free option
✓SSL security
✓2GB storage
✓Drag and drop 

editor

BUT
➢ £4 p/m to connect 

your domain name
➢ £9 p/m to remove 

ads

Voice 
✓ Free
✓SSL security
✓Connect your 

domain name
✓Unlimited storage
✓No adverts 

BUT
➢ New themes to be 

developed



Squarespace
✓ Lots of themes
✓Great looking themes
✓Membership / shop?

BUT
➢ £12 p/m starter plan 

(paid annually) 
includes:
➢ Custom domain
➢ SSL security
➢ 2 administrators

➢ £17 unlimited admins 
and extra features

Wordpress
✓ Free option
✓ Lots of themes
✓ Lots of developers

BUT
➢ £3 p/m does not 

include ‘plug-ins’ e.g. 
calendar, forms

➢ £20 per month for 
plug-ins

➢ Steeper learning curve
➢ Find your own hosting 

if you use the .org part 
of the platform

Any others 
that you are 
using/have 
used before?



https://e-voice.org.uk/ & https://e-voice.org.uk/london/  

https://e-voice.org.uk/
https://e-voice.org.uk/
https://e-voice.org.uk/
https://e-voice.org.uk/london/
https://e-voice.org.uk/london/
https://e-voice.org.uk/london/


Lots of features for you to use

✓Content blocks e.g. background colours, sliders
✓Add playable YouTube or Vimeo videos with only a link
✓Calendar
✓Noticeboard (blog posts)
✓Classified ads (e.g. job vacancies)
✓Embed any third party content e.g. a Microsoft or Google 

form
✓Layout options
✓Simple custom colour, theme and font choices



Build my community 
website in 7 weeks

Or use our resources to build a 
free website any time.

https://superhighways.org.uk/files/view/training-resources/e-voice-training/build-my-community-website-resources/Build_my_community_website_modules.pdf
https://superhighways.org.uk/files/view/training-resources/e-voice-training/build-my-community-website-resources/Build_my_community_website_modules.pdf
https://superhighways.org.uk/latest/voice-resources/


What will you do next?



Any questions 
about our 
support or 
websites?



What does Superhighways do?

Superhighways helps small charities and 
community groups gain essential digital and 
data skills backed by the right tech to 
achieve their goals.



Thank you for 
taking part today

Sorrel Parsons and Paul Firby
info@superhighways.org.uk
www.superhighways.org.uk 
@SuperhighwaysUK

mailto:info@superhighways.org.uk
http://www.superhighways.org.uk/
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