Digital tools for
reporting your
Impact
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Getting set up with the resources

. Sign into Community Southwark’s WiFI
o Password is BSrm0nds3y! («that is a zero)

3. Clickon the folder link in Jeremy’s emaill

d®


https://superhighways.org.uk/files/?folder_id=59872010
https://superhighways.org.uk/files/?folder_id=59872010

What do they look like?

Make your mark: reporting impact

Session resources

Postcodes for mapping exercise B Y & o

File Edit View Insert Format Data Tools

Mapping exercises
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37 Albrighton Road, East Dulwich E

Thomson House, Beckway Street

Wessex House, 375 Old Kent Road

Bullar Close, Peckham Park Road

Batch geo: B
Alvey Tenants Hall
Bew Court Tenants Hall

1 Bew Court, Lordship Lane

TRA HALLS

« Linkto open tool: https://batchgeo.com,
Astley Cooper TRA Hall
Bill Westcott Room

232 Camberwell Road

ID#

What does coming to Care Share Eat mean to you? Code/s?

It's the only time | get a break from caring responsibilities
and having a few hours to breathe in a welcoming
space means everything. I've made friends here | never
would have met otherwise.

It helps me feel less alone.

It's been a lifeline for my mental health, and it helps me
make better decisions about the food | eat.

I've noticed the fresh air makes such a difference to how
| feel. | never used to get much time outside. We don't
have a garden and | love it here.

| like being outside and growing food in the raised beds.
' improved my mental health.

k:raating compelling stories — taking the lead from Adobe Spark

Maddock Way, Brandon Estate
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H - Brandon 3 Over 555 Club 1 Grimsel Path
com mun Ity Lens' 10 Rachel Leigh Community Hall (Brandon 3 TRA Hall) 32 Andrews Walk
. 1 | Brenchley Gardens (TMO) 145A Brenchley Gardens
LJ Ll n k to O pe n tOO I 12 Brimmington Tenants Association (Brimtonroy TRA) 2 Culmore Road

Buchan TRA Hall

86 Buchan Road

https://datakind-uk.github.io/commun  CanaiaEsie Terars et

Moodkee Street, Canada Estate

Castlemead TRA Hall

236 Camberwell Road

16 Children's Pop-in Gentre

100 Pentridge Street

o Data for the exercise

17 Clifton Estate

36 Purdon House, Clayton Road

18 Conant & Rutley TRA

Club Room, Conant House, St Agne

19 Congreve and Barlow (Doubffire Hall)

Tatum Street

20 Consort Community Centre

29 Philip Walk, Consort Estate

21 Comerstone Community Centre (Blossom)

82 Sumner Road

22 | Cossall Community Centre

48 Mortlock Close, Cossall Walk

23 Countisbury House

Crescent Wood Road

24 Crawford Estate Tenants Hall (Boston House)

Denmark Road

25 Croxted Road TRA Hall (Kennolds)

Old Laundry Room Kennoldes, Cro:

26 Decima Street Hall (Leathermarket JVIB)

Decima Street, Meakin Estate

A hero’s journey

Set up Call to adventure The challenge The Climax Re:
Tell us about your hero (es) What happens that What trials or challenges Show how your hero over Hor
and their world before the causes your hero to are preventing your hero comes obstacles and reaches Hor
quest begins undertake this quest reaching their goal? their goal — with your help! not
Promote an idea
Setting Problem What could be? Solution or idea Re'
Describe the world today. What problem does Describe a better world Share your idea, product or Ho
What's the setting or the audience — or who | where this problem service and show how it will ber
context for your story? Or you are helping — doesn’t exist. zolve the problem. afts
show who you are helping. struggle with today? rea




What we'll
cover
today

Tools and visuals for
analysis and sharing
our impact

Creating charts and
graphics

Other ways to report

Free and affordable
digital tools

%o



Your name and organisation...

What story have
you heard, read or
seen recently that
nMoved you, or you
enjoyed?

#impactstories



100 Volunteers




100 Volunteers




100 Volunteers
got out of bed on
a Saturday
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100 Volunteers
got out of bed on
a Saturday
morning
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“no numbers without stories, no stories
without numbers”

Stories and Numbers: Collecting the right impact data, New Philanthropy Capital



https://www.thinknpc.org/wp-content/uploads/2018/07/Stories-and-numbers-Collecting-the-right-impact-data.pdf




Create an easy map using Batchgeo
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https://docs.google.com/spreadsheets/d/13DTA8fGClkTTg5e-KfM-Ww475B5u6L5v/edit?gid=927470502#gid=927470502
https://docs.google.com/spreadsheets/d/13DTA8fGClkTTg5e-KfM-Ww475B5u6L5v/edit?gid=927470502#gid=927470502
https://batchgeo.com/
http://www.batchgeo.com/

Lewisham Community Food Projects Map
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Create a map using Community Lens

Community Lens V0.1

Community Lens

Match open datasets to the areas
you work in to learn more about the
needs of local communities.

Learn More Use now

Paste data sets with
postcodes & create o
Map using

Community Lens.

You can show that your
activities are reaching people
in areas of need as this
compares with Indices of
Multiple Deprivation

DEMO recording
e



https://datakind-uk.github.io/community-lens/
https://youtu.be/gfn9ITQrnxg

Community Lens V0.1 Request Datasets About

The Lens of Multiple Deprevation Income Employment Education + Health and Crime Housing and Living

Disability Services environment

Summary ~

The majority of the locations (64%) are in the bottom half of areas in England for IMD

Count By Decile
(Decile 1 = Most Deprived, Decile 10 = Least Deprived)

8

Average Rank Decile

Definition

The overall Index of Multiple Deprivation 2019 is 2 measure of multiple deprivation based on
combining together seven distinct domains of deprivation, Income Deprivation, Employment
Deprivation, Education, Skills and Training Deprivation, Health Deprivation and Disability,

Crime, Barriers to Housing and Services, Living Environment Deprivation. 7 - y M= B S . \ ¥, 5 Fr e 4 y Breakneck
U X N7 g ) = i : Hiil,

Data Source

Download Data

-

BRSENSY |

Leaflet | Powered by Esi | © OpenStrestMap contributors

Explore other tools for overlaying your postcode data onto the Indices of Multiple Deprivation Qe

e


https://superhighways.org.uk/resources/iod-resources/

Create your map using AutoGeoMapper

AutoGeoMapper V0.1

AutoGeoMapper V0.1

Match your data against existing UK
ward or local authority boundaries
and create an easy-to-read shaded
map.

Learn More Use now

Paste data sets with
postcodes & create o
choropleth map
using
AutoGeoMapper.

DEMO Recording



https://hetco.io/autogeomapper
https://youtu.be/gfn9ITQrnxg

AutoGeoMapper V0.1

Legend

5.6+

42-56
28-4.2
14-28
01-14

e

HOCOE N .

Feedback About

Ward Name,LA Mame, Ward Code, LA Code, Value
St Helier, Merton, EO5000470, EO3000024, 1

5t Helier, Sutton, ED5000562, EQ9000029, 6

Sutton Central, Sutton, E0S000564, EQ9000029, 7
Cheam, Sutton, E05000560, EQ9000029, 1
Beddington Scuth, Sutton, ED5000556, EQ9000029, 2
Sutton South, Sutton, E05000566, EQ9000029, 1
Wandle Valley, Sutton, ED5000571, EC9000029, 3
Lower Morden, Merton, E05000465, E09000024, 3
Sutton North, Sutton, E05000565, EO9000029, 1

® Wards
O Local Authorities

File Name; ‘ Map of client per area ‘

‘ Download Image | Download Data ‘







Our case study for today

Care Share Eat (CSE) a local community organisation bringing residents
together to cook and share a meal, with a community gardening project
growing vegetables.

We know the challenges of our community in relation to health outcomes.
We can share our insights with health partners so they can understand
local challenges and adapt services to meet local need.

We are best placed to continue this work to help identify future challenges -
but we need to be sustainably funded.



w

Getting
started
with Data
Analysis

v Quantitative vs
Qualitative Data



What is quantitative data?

Session rating (5 high, 1 low)

Total attendees

Rate your experience ~
First time attending? ~ M Total
® No

uYes

o
=
(=]
N
o

30

Outcomes by percentage of participants

Health, Wellbeing & Lifestyle Changes
Saocial Connection & Community
Cooking Skills, Budgeting & Food Choices
Confidence, Purpose & Personal Growth
Gardening, Being Active & Outdoors

Motivation, Structure & Routine

Respite for Carers & Personal Space

0% 20% 40% 60% 80% 100%



Quantitative data is:

Numbers and statistics about people’s opinions, experiences, feedback

Often collected through polls, surveys, feedback forms, counting people, monitoring data
Responses to ‘closed’ questions with fixed responses (e.g. Yes [ No, or tick box in survey)
Things we count, measure or translate into numbers (e.g. 80% agreed)

Can be benchmarked [ compared (e.g. validated scales, national averages)

Can be ‘found’ in secondary data / open data sets

Often used for monitoring data and reporting to funders

Often taken more seriously as ‘evidence’



What is Qualitative data?

What does coming to Care Share Eat mean to you?

It's helped me build better habits - bit by bit. | don't feel overwhelmed
anymore. | have friends here to talk to. And | look forward to it. It's made me
feel more hopeful.

| love being involved in the gardens. Gardening gives me a sense of
achievement, and | love that we eat what we grow. It's amazing!

It's my weekly moment to breathe fresh air and feel useful. | feel proud
bringing home meals | cooked myself.

It's the only time | get a break from caring responsibilities and having a few
hours to breathe in a welcoming space means everything. I've made
friends here | never would have met otherwise.

It's helped my anxiety. At first | found it challenging being around so many
people but - | feel calmer here now. | feel like | know people and | feel like
it's a safe space for me.




Qualitative data is:

Talk and text about people’s experiences and opinions
Responses given to open questions (e.g. Why? Tell us about?)
Qualitative data can be gathered as:

Verbal (e.g. audio and video interview talk, feedback given in person, focus group talk)
Written (e.g. feedback forms, open questions in surveys, zoom chat, client notes)
Visual media (e.g drawings, photographs, video)

Social media (e.g. posts, comments)

It is typically changed into text for analysis (e.g. transcribed, written notes, client notes)



The value of qualitative data

Understand more about what or why something is happening
Appreciate the impact, significance or meaning

Create new insights from open responses

Listen and hear what matters to people in their words
Prioritise findings from other data sources

Inform further quantitative research



The value of sharing qualitative data

Bring data to life

Tell o compelling story

Can be more memorable or stand out
Communicate what a problem means

Share people’s views [ experiences in their words
Help the audience understand a different reality

Bring people together around a problem






Example: Theming qualitative data

What barriers do you face to attending our sessions?

| sometimes have anxiety in larger groups but you were very welcoming

Caring responsibilities for rmy husbana

Social anxiety around lots of people

Mobility issues and EitelifNeiRialsAV/=1alV[=

Potential themes identified

Travel
(Cost/weather/mobility)
Anxiety

Accessibilit

EUEE RN . 1/ corme if 1 can

I'm not confident to travel it's too wet and windy

Ref
] Travel costs to the venue
2
3
4
5
6 Transport costs are high
7 Too cold in winter to go out
8
9
10 -Gvoilobility
| lcantspeakEnglish well




Identify possible codes

Ref What barriers do you face to attending our Travel Anxiety Caring Access Language
sessions?
] Travel costs to the venue Yes
5 | sometimes have anxiety in larger groups, but you Yes
were very welcoming
3 Caring responsibilities for my husband Yes
4 Social anxiety around lots of people Yes
5 Mobility issues and stairs at the venue Yes
6 Transport costs are high Yes
7 Too cold in winter to go out Yes
8 Budget is tight at the moment, but Il come if | can ?
9 I'm not confident to travel when it's too wet and windy | Yes ? Yes
10 Childcare availability Yes
| can't speak English well Yes

11




Coding practice

What themes could you find in these responses to the question:

“What does Care Share Eat mean to you?”

In small groups - 10 minute discussion



It's the only time | get a break from caring responsibilities and having a few hours to breathe in a
welcoming space means everything. I've made friends here | never would have met otherwise.

2 It helps me feel less alone.

3 It's been a lifeline for my mental health, and it helps me make better decisions about the food | eat.

4 I've noticed the fresh air makes such a difference to how | feel. | never used to get much time outside. We
don't have a garden and | love it here.

5 | like being outside and growing food in the raised beds. Coming here has improved my mental health.

6 It's helped me eat more balanced meals and I've re-discovered a love for cooking - I'm really grateful for
that.

7 I've learned how to cook cheap meals that actually taste good and my kids will eat them too!
It's the highlight of my week. It gives me a break from worrying about everything else. It's one of the few

3 places | feel truly understood as lots of people here are carers.

9 | feel calmer and happier after every session

10 | come for the company — I've made lots of new friends and I've discovered new things | actually enjoy

doing.

Il

Before joining, | barely left the house and struggled with my confidence. Gardening outside each week
has gently built up my strength and mobility, and my mood has lifted too. | feel more capable in myself.




What codes did we find?

Potential codes:

v

Social Connection & Community

Respite for Carers & Personal Space
Health, Wellbeing & Lifestyle Changes
Cooking Skills, Budgeting & Food Choices
Gardening, Being Active & Outdoors
Confidence, Purpose & Personal Growth



Example of coding using Excel

. . Health, . . . Confidence,
Social Respite for Wellbeind & Cooking Skills,| Gardening, PUIDOSE &
D # What does coming to Care Share Eat mean to you? Connection & Carers & : 9 Budgeting & |Being Active & P
. Lifestyle > Personal
Community [Personal Space Food Choices| Outdoors
Changes Growth
It's the only time | get a break from caring responsibilities and having a few
1 hours to breathe in a welcoming space means everything. I've made Yes Yes
friends here | never would have met otherwise.
2 It helps me feel less alone Yes
It's been a lifeline for my mental health, and it helps me make better
3 - Yes Yes
decisions about the food eat.
4 I've noticed the fresh air makes such a difference to how | feel. | never used Ves Ves
to get much time outside. We don't have a garden and | love it here.
| like being outside and growing food in the raised beds. Coming here has
5 . Yes Yes
improved my mental health.
It's helped me eat more balanced meals and I've re-discovered a love for
6 , . Yes
cooking - I'm really grateful for that.
I've learned how to cook cheap meals that actually taste good and my
7 . . Yes
kids will eat them too!
It's the highlight of my week. It gives me a break from worrying about
8 everything else. It's one of the few places | feel truly understood as lots of Yes
people here are carers.
9 | feel calmer and happier after every session Yes
| come for the company — I've made lots of new friends and I've
10 . . . . Yes Yes
discovered new things | actually enjoy doing.
Before joining, | barely left the house and struggled with my confidence.
n Gardening outside each week has gently built up my strength and Yes Yes

mobility, and my mood has lifted too. | feel more capable in myself.




An iterative process

Start to apply your themes to your whole dataset and as you go - review them
Are you applying the same themes to lots of quotes = merge the 2 themes
Do you have a theme with very few quotes = delete or ignore

Do you have a theme with a huge number of quotes = review and re-theme
If they are all related, create sub-themes (called second order / layer themes)

If they are very different, create new themes

Tip: Always document your themes: what they include/exclude (and keep this updated)



How to analyse this

Look at all your quotes for one theme
Identify patterns in what people say and how they say it
Write a set of statements which summarise your findings

Look for
Common terms, phrases or words
Topics discussed most often
Any clear differences of opinion/experiences
What people say and how they say it (positive, negative, feelings)

Any differences for specific groups of participants

Tip: Don’t be afraid to draw on your own experience, previous learning, or wider research



Example

What are the positive health & wellbeing outcomes
that Care Share Eat contribute to?
(additional coded responses in green)

Health, wellbeing & lifestyle changes
Reduced anxiety
Improved mental health
Lifted mood, increased optimism

Benefits of fresh air and gardening

The outside growing space adds another vital
setting to improve mental health

Ref

Theme = Health, wellbeing & lifestyle changes

It's been a lifeline for my mental health, and it helps me
make better decisions about the food eat.

I've noticed the fresh air makes such a difference to how |
feel. | never used to get much time outside. We don't have
a garden and | love it here.

| like being outside and growing food in the raised beds.
CSE has improved my mental health.

| feel calmer and happier after every session

I

Before joining, | barely left the house and struggled with
my confidence. Gardening outside each week has gently
built up my strength and mobility, and my mood has lifted
too. | feel more capable in myself.

13

It's helped me build better habits - bit by bit. | don't feel
overwhelmed anymore. | have friends here to talk to. And |
look forward to it. It's made me feel more hopeful

It's helped my anxiety. At first, | found it challenging being
around so many people but — | feel calmer here now. |
feel like | know people and | feel like it's a safe space for
me

16

It gives me a break from worrying about everything else. |
come for the gardening — it gets me moving and clears
my head.

20

CSE is a home from home for me. | feel really lucky to live
nearby. It's a space where | can relax and enjoy good

company. Spending time here really lifts my mood.




Documenting your analysis

Organise and document what you are seeing in the data
Once you have spotted some common patterns within a theme
Create a new document, internal only
List your observations as a set of statements, include details about specific participants
Make sure you include any differences or ‘outliers’ (uncommon responses)
Add relevant quotes
Then read through all your documents to prioritise and review which are ‘key’ findings
Pros
Great first step once you have completed data collection or summarised interviews
Makes it easier to write your report (not starting from a ‘blank’ page)
Issues

Relies on your interpretation of what is important (potential confirmation bias)



Analysis example

Theme: Qualitative data (views on why to use it)

“Case studies bring our data
to life. It humanises data and

View 1: Qualitative data brings numbers to life

« P2:Vital in reports, explain meaning, bring data to life makes the experiences
« P4: Stories share lived experience and reality of issues relatable.

View 2: Qualitative data is more equitable (a few)

« Pl Surveys are ‘extractive’, owned by others IR RO WEIL e [(EEREE 19

e P8:Co-design research with (not on) community be extractive or to replicate the
damage caused by existing
View 3: Quantitative data is better as ‘evidence’ systems of collecting data.”

o« P5:Need data to make their community visible
e P10: Decision makers will take numbers seriously




Analysis example

Outcomes for residents

Respite for Carers & Personal Space

Motivation, Structure & Routine

Gardening, Being Active & Outdoors

Confidence, Purpose & Personal Growth

Cooking Skills, Budgeting & Food Choices

Social Connection & Community

Health, Wellbeing & Lifestyle Changes

0

]

20%

40%

60%

80%

100%

Care Eat Share supports a diverse mix of
residents, including carers, people on low
incomes, those facing anxiety, mobility
challenges and social isolation.

Participants benefit most from social
connection and healthier lifestyles, with strong
gains in confidence, cooking skills, budgeting,
routine and gentle outdoor activity. Our
outcomes show particularly high impact on
wellbeing and community belonging.
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Finding patterns with Wordclouds

knowledge
We asked our story clrity
Data Essentials spreadsheet overwhelmed
o details report help learning
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https://www.mentimeter.com/

Clear ‘'stop words’
Simple question
Should | use a Often needs context -

word cloud? how much?

Not always a good
Indicator of sentiment




A free Wordcloud resource

Your turn to create a Word Cloud using Word!/tOut

Follow this step-by-step guide using data from
free text responses to a digital exclusion survey

Here's some sample dotd you can use



https://worditout.com/
https://superhighways.org.uk/files/view/cs-reportingimpact2025/Word_Cloud_Exercise_step_by_step_guide.pdf
https://superhighways.org.uk/files/view/cs-reportingimpact2025/Word_Cloud_Exercise_step_by_step_guide.pdf
https://superhighways.org.uk/files/view/cs-reportingimpact2025/Word_Cloud_Exercise_step_by_step_guide.pdf
https://superhighways.org.uk/files/view/cs-reportingimpact2025/Word_Cloud_Exercise_step_by_step_guide.pdf
https://superhighways.org.uk/files/view/cs-reportingimpact2025/Word_Cloud_Exercise_step_by_step_guide.pdf
https://datawise.london/downloads/view/qualitative-data-101/Sample_free_text_responses_Digital_Exclusion_survey.docx

Break







What opportunities do you feel your service users / communities are missing out on

because of digital exclusion? (In other words - how are they being disadvantaged?)

Digital Exclusion  Home Learing
Access to different services and support

Su rVey reS ponses Important updates on COVID-19 restrictions

Excel expo rt Ways to support their own well beings in terms of staying connected
Communal support

Applying for funds or benefits

Ident|f|ed themes Local information about their community, what's on etc

Support to help families with SEN children e.g. one mum wanted to find some Makaton

Gnd Ccou nted exercises but did not succeed.

Home-schooling and/or regular homework:-
freq uenCy 1. Children fall behind

2. Not being able to support their children's education can impact parents as they feel
|

they are failing their children

Reducing isolation, especially ¥ N€Me No of times coded Percentage

connect. Social Contact 20 74%

Cognitive stimulation and so« .

Online face to face calls, grouCDV|d‘19 UPdEtES 15 56%

information via the internet « Familv Su ort 12 44%

Not being able to join online y PP

Not staying up to date with sHome LEEI’I’IiI’Ig 10 37%
Wellbeing Activities 9 33%
Health Services 8 30%

Everyday Services 8 30%



And here’s
the themes
identified &

quantified

INn the real
use case

Wellbeing activities

Covid-19 updates

Job serach
Employment

Famlly SUppOI’t Benefits

Social contact

Decision making

Online shopping Funding

Everyday services

Consultations

Health services
Home learning






‘ Datawrapper

& PIKTOCHART

/ infogram
%



https://www.canva.com/canva-for-nonprofits/
https://www.datawrapper.de/
https://piktochart.com/
https://infogram.com/

WHAT ARE DIGITALLY EXCLUDED PEOPLE MOSTLY MISSING OUT ON?

Digital Exclusion Survey Jan 2021

..people are extremely isolated and are
missing friends. This may lead to poor mental
health and depression"

Social Contact

"Their ability to communicate, and be communicated with is
limited by a lack of access to things like email or texts. It's much
much harder for them to receive updates of information."

Covid-19 Updates

"Lack of connection with friends and family puts the elderly at a
greater risk of depression and anxiety as for most their only
social contact is outside of their homes"

Family Support

0 5 10 15 20



https://www.canva.com/canva-for-nonprofits/

Using Datawrapper to create charts

| Datawrapper + New Chart @ NewMap B8 New Table @) River " Login/SignUp @ Language

Upload Data v Check & Describe v 3 visualize Publish & Embed

Chart type Refine Annotate Layout

What are digitally excluded people missing out on?

| - - —
— - - .
— = - == [l No of times coded
- ’ s = ' R
— . - (:) Family Support 12
Bullet Bars Dot Plot Range Plot Arrow Plot Wellbeing Activities _
h Wl i X cueyceyservce: R
Grouped Stacked
Column Chart Column Chart Column Chart Lines Download image - Created with Datawrapper 5
A a [ o7 B

Your task will be to recreate this chart using a dataset from the resources folder &

Datawrapper (Watch our video demo here)



https://www.datawrapper.de/
https://www.youtube.com/watch?v=HQMxjcETkUE&t=1s

Embed on your website?

See Work Rights Centre’s Impact & Outcomes pages

WoRC Clients' Outcomes in cases of Professional (im)mobility

Gained employment

Started self-employment

Started volunteering

Started training

Chart: Work Rights Centre » Source: Client monitoring survey. Published November 2022, « Created with Datawrapper

WoRC clients’ outcomes in gaining civic knowledge

I now understand my employment status better

I now know more about my rights at work

I now feel more confident looking for new jobs  ERES

I now know more about my social security 97%

Chart: Work Rights Centre » Source: Client monitoring survey. Published November 2022, « Created with Datawrapper


http://www.workrightscentre.org/impact/outcomes

Storytelling essentials




“ 've learned that people will forget
what you said, people will forget

what you did, but people will never
forget how you made them feel

Maya Angelou , ,




What's your story?

Use our Adobe
Express storytelling
templote to create
stories for websites,
video and more...

What information
would bring your story
to life?



https://superhighways.org.uk/files/view/training-resources/Creating_compelling_stories_using_Adobe_Spark.pdf
https://superhighways.org.uk/files/view/training-resources/Creating_compelling_stories_using_Adobe_Spark.pdf




Websites — the heart of your story

— A
May contain
hidden
disabilities

MS Society Community Blog

Representation matters

Much like growing up Queer, my MS diagnosis makes me feel different and
isolated. Seeing that an MS charity cares enough to represent people like me
means the world.

Much like growing up Queer, my MS diagnosis makes me feel
different and isolated. Seeing that an MS charity cares enough

to represent people like me means the world.

I’'m not a person who cries easily. Life events and strong emotions usually leave me dry-
eyed. Give me a tragic film, a sad drama or even a poignant TV advert and the tears roll
but real life? That’s another story.

I have, however, cried twice at the Pride in London parade. The first time was in the 90s,
visiting Pride for the first time. I was in my early 20s, down from the Midlands where I'd
grown up . It was often lonely being queer in 90s Britain and the sight of so many people
like me was new and overwhelming. Tears of joy ran down my face.


https://www.mssociety.org.uk/support-and-community/community-blog/representation-matters

Sutton African and
Caribbean Culturdl

Organisation



https://www.sacco.org.uk/
https://www.sacco.org.uk/
https://www.sacco.org.uk/

7-Z\ FoodCycle
February 17 at2:51pm - €

These likely lads each weigh 1.2 tonnes! And that's exactly what we saved
in #foodwaste last weekl!l Thank you to all our brilliant #Hubs ¥

1.2 tonnes

(that's the same weight as one of these beauties)

Even when
using
numbers!

7 Like @ Comment ~» Share

O 15 Q



Audio stories — giving voice to impact

Man & Boy: a positive story of impact

Sep 26, 2018, 4:58 PM
Subscribe
Apple Podcasts N\ RSS “'."
Next

" " Man & Boy: issues and challenges S O U N D C LO U D

Top Episodes
L]

Matt Hay Talking about Refugee i d B

Action Kingston's Summer Playscheme b a U Io o o m

¥l

by Small Charity Impact |,

Max Hamilton: a young ambassador
for Express CIC in Kingston
by Small Charity Impact

Hannah Craig on supporting mental

health of SEN children -
7 by Small Charity Impact o ' ' . . Otterq.ql

© Report this episode

0:30

B B b a»--»m»hmmmw»im»w»{unhmwlu-wnwmw-am--w»wm”-«-p

<[> Embed ‘

n u ’ + Playlist

Trevor Quy shares a positive story of how Man & Boy can be ‘a catalyst for
some change' in a boy's life, giving them space to say how they're feeling in a

@ Download audio

ar QRCode

safe environment.'



http://www.soundcloud.com/
https://audioboom.com/posts/7022947-man-boy-a-positive-story-of-impact

Using audio stories for quotes

. "We did some engagement work with the Council around the environment and

[ ] [ ] : . .

r‘"‘ﬂ Camden's Climate Action Plan, and | recorded what one of the memlbers
thought about that and put that into our newsletter.

Rather than just a standard write up on the piece of engagement, it had the
voice of the member there |[..] it gave the whole thing some authenticity.

It's a simple thing, but it makes it more powerful - being able to hear a member
talk and hear their voice in it - it just bbrings the whole thing to life.”




Getting started with video

n Adobe Express

Free video
maker.

Create and edit videos for free using the Adobe Express online
video maker. Instantly edit and publish videos to share for any
digital destination.

000

Start with Adobe Express, Canva or Clipchamp
If you are new to video especially if you prefer

desktop..
° 38


https://www.adobe.com/express/create/video

Using Headliner

New Episode Out
Now!

This box shows the
amount of text that

Create an audiogram to
embed on your website
You could use audio
collected in a Padlet
which you can download
and import

See our demo of this

great free tool



https://vimeo.com/1172589654/89e581b583?share=copy&fl=sv&fe=ci
https://vimeo.com/1172589654/89e581b583?share=copy&fl=sv&fe=ci
https://vimeo.com/1172589654/89e581b583?share=copy&fl=sv&fe=ci
https://vimeo.com/1172589654/89e581b583?share=copy&fl=sv&fe=ci




Quick warm-up...

Grab your paper and pen
Close your eyes
Draw a camel



Infographics for impact

\‘V

Vo Y a
gave us That equates to

1126.5 40

Over the last

12

MONTHS VOLUNTEERS HOURS WORKINGDAYS



http://piktochart.com/pricing/piktochart-packages/
http://infogr.am/
http://www.easel.ly/

What could be improved in this
graphic?

-~ N

3 out of 5 people are missing social

contact @



https://www.canva.com/canva-for-nonprofits/

What story are you telling?

o o @ o O [ ] O o O
oA A MM AR A
3 out of 5 people are 3 outof 5 people are
missing social contact missing social contact



https://www.canva.com/canva-for-nonprofits/

SINCE CK COVID-19 RESPONSE BEGAN:

1 o,ooo TOTAL MEALS TO DATE

teeeeeeeee
STUDENT BREAKFASTS
AND LUNCHES 4,094

17

4,859 communtry oinners

SENIOR LUNCHES 1 g o 4 7

v

O

JOIN CONSCIOUS KITCHEN TO NOURISH THE
COMMUNITY AMID COVID AND BEYOND

consciouskitchen.org/covid

88% info@consciouskitchen.org
@consciouskitchn



https://www.consciouskitchen.org/covid/infographics/
https://www.consciouskitchen.org/covid/infographics/




Something to try later ...

1. Think about your story

2. What icons or graphic could you use to help
people understand your numibers?

3. Sketch on your paper






Impact Reports

April 2020 to March 2021

Kingston

Churches Action

on Homelessness

storytelling
annual reviews
follow a theme
every yeadr and
are introduced by
a client, volunteer
or stakeholder
(using Canva)


https://kcah.org.uk/human-spirit-kcah-annual-rev/
https://kcah.org.uk/human-spirit-kcah-annual-rev/
https://kcah.org.uk/human-spirit-kcah-annual-rev/

Pitch a potential project expansion

\ 4

uuuuuuuuuuuu

Gardening &
for good health



https://www.canva.com/design/DAHDo4AFhFY/qkSTnN4ebvjQKC5jiElNFA/view?amp&amp&amp&amp&utlId=h8291afed70&utm_source=integration_ms-teams&utm_medium=referral&utm_content=5bcd2573-e8c4-46c8-b940-2046c9bc1785&utm_campaign=unfurl_document-url_open-in-canva_button&utm_term=32d86e89-e87d-4fee-9e0a-e931e2cf5185#1

Presentations

Perhaps you
could use Prezi,
Canva or
PowerPoint to
create a
presentation
that could also
be a report?

KiNGSTON'S
CHARITRBLE

. | \T GROWS £
SECTOR ) DIVERSIFIES
T .

| STARTS v DESPITE
B\ HERE : : UNIQUE

‘ _ , CHRALLENGES
irs BIGGER ESDENE., FNO DOES '} y X

THAN You ALL OF
THS!

THINK

e

£ nvo You
z CRAN HELP


https://prezi.com/
https://prezi.com/view/FKLwoCpbProPXzbwGwGw/

Padlet story map example

. katewhite71 + 1 14d
London Stories

Made with panache

Edgware 06 A ’
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COLINDALE 5 MUSWELL HILL WAL
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GARDEN SUBURB by Superhighways
4”9/, ® YouTube
% & A12
J—O' 4?,“6\6\ NE
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Stadi @ v N Hampsttﬁad 5 o Hear from Stacey talking about
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Don’t hide
reports in PDFs

%

Email Octopus

Or other formats /
tools for email

Last Christmas we gave them our heart

As wereflect on 2019, the one thing that springs to mind is how many
partnerships we are part of. We have always valued collaboration - but this year
many of the relationships we've built over the years progressed into more formal

partnership working, delivering new projects and services.

We are asmall team (only 5 of us to be precise!) and w
organisations helps us do so much more. It can broade
organisations across London, offer additional expertist
new funding opportunities and widen our offer and im|

So here's our Christmas ode to some of the great orgar
have been working with, with an accompanying resour

'One more sleep' we cried

Delivering Digital Leadership 101 workshops for CEO:
London from dawn until dusk. in 7 weeks, was pretty tc
awesome partners The Foundation for Social Improver
London Plus were on hand to help us reach out, identif
our tips and findings throughout the UK. Cheers! And
London rose to the occasion (more on them later..)

Download resources to use with yo

We'd walk 2,000 miles for DataKind Ul

From the Windrush scandal to deportations of rough s

e A e N S e N S ) L e A N I R R e S A N A A N N i S s N

It was the most wonderful time of the year connecting
Kingston's residents

O so there are always teething issues when implementing a new system, but
working with Kingston Voluntary Action, the Royal Borough of Kingston and
ather local partners, Connected Kingston was 3 great example of a cross sector
system wide approach to social prescribing. We were proud to contribute our
digital expertise, supparting organisations to list their services and running
training for more than 102 Cormmunity Champions.

Get yourself listed on Connected Kingston

We were rocking around London thanks to
our infrastructure partners

You're the fire in our hearth and the tinsel on our tree - you know what local
groups need and it's been a joy towork together to ensure small but wital local
charities can access appropriate digital support. You enabled us to run key digital
awareness and training sessions to groups from as far afield as Enfield and Bexley,
to Hillingdon and Greemwich, with too many to mention in between! A bighug to
you all - you have a special place in our hearts.

et in touch about your training needs


https://charitydigital.org.uk/topics/topics/the-ultimate-guide-to-email-marketing-8734
https://emailoctopus.com/

Lesley Comwell
of Comwell & Ec
Cornwell —> CORNWELL & CORNWELL

i 4TI O S MO TS

examined our acounts for 2023-2%

finat balances to carry forward on
3|5 March 2021':£zﬂ, 382

Merton Centre

for Independent

LIving create

NOTE £
independence. L Indusion  Ge 209,563

Chaenging Discomidbion g 38,185

Acmeving Grange Localy 4 67,787

Tatal Costof (hanfable Adwis £ 316 535

[ Cost of Charikable Activibies: |

lllustrated
financial
statements to
make the
iInformation
Mmore accessible


https://www.mertoncil.org.uk/about-us/annual-reports/
https://www.mertoncil.org.uk/about-us/annual-reports/
https://www.mertoncil.org.uk/about-us/annual-reports/

Final
thought...




About Superhighways....

Providing tech support to the sector for 25 years

v Tech Support -
_ Involvement @
v Training Consultation Qutreach  photos 3
" Communications  Collaboration
v Websites Capacity-Building L Infonﬁ:gl)on
Online-Fundr algng e Cuttlllng edgE f:':‘io:oymal -media 2.5
Participation Digital-StorytellingICTEffectiveness £ 3
v Strqtegy o IC(cj)rlr)li?umty Enggagemen)é Sup;g)ort Digital-divide Eo
v Digital inclusion - °i§28preadsheet;|'echno|o
v Learning 3 S S Raising- Awareness-rralnln 2
|mpC] ct Aloud Vldeog & § Efficiencies Digital-by- defau“: % Strategic
. . £ S'sDigital-exclusion Laptops? B8  Twitter
v" Digital leadership images™ £ NgetworksConnfg:éll\Eé)ép% £ .5 obile
. Facebook® Websites .E = S
v Datawise London o 5 “E
(=
o

F-news sign up https://superhighways.org.uk/e-news/



https://superhighways.org.uk/training-advice-and-technical/data-skills
https://superhighways.org.uk/training-advice-and-technical/data-skills
https://datawise.london/
https://datawise.london/
https://datawise.london/
https://superhighways.org.uk/e-news/
https://superhighways.org.uk/e-news/
https://superhighways.org.uk/e-news/

Thank you for
taking part today

Clare Chamberlain
clarechamberlain@superhighways.org.uk

@‘ 2 superhighways

@ harnessing technology for community benefit

info@superhighways.org.uk
www.superhighways.org.uk



mailto:clarechamberlain@superhighways.org.uk
mailto:info@superhighways.org.uk
http://www.superhighways.org.uk/
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