


about Superhighways....

Providing tech support to the sector for 20 

years

⚫Support

⚫Training

⚫Consultancy

⚫Digital inclusion

• E-news sign up  

www.superhighways.org.uk/resources/enews

http://www.superhighways.org.uk/resources/enews


Once upon a time…
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“No, no! The 
adventures first, 
explanations 
take such a 
dreadful time.” 

Lewis Carroll



I've learned that people will 
forget what you said, people 
will forget what you did, but 
people will never forget how 

you made them feel



This session will help you to…

• Identify what makes a good case study

• Start interviewing & use audio tools

• Consider privacy & permissions

• Select digital tools to create / present your stories

And hopefully have some fun too! Look out for this:



“no numbers without stories, 
no stories without numbers”
Stories and Numbers: Collecting the right impact data, New Philanthropy Capital

three in five donors pay 
close attention to impact

87% of funders use evidence of impact 
when deciding to give out money

https://www.thinknpc.org/publications/money-for-good-uk/
https://www.thinknpc.org/publications/funding-impact/


1000 Volunteers



1000 Volunteers



1000 Volunteers

got out of bed on a 

Saturday morning.



1000 Volunteers

got out of bed on 

a Saturday morning. See Sarah’s Story



Levels of evidence

Randomised 

control trial

Anecdotes / 

quotes

Before and 

after survey

Self-reported 

change

Case 

studies

Control 

groups

Credibility

Basic Advanced



https://www.charitycomms.org.uk/case-studies-photos-and-films-can-be-personal-data-under-gdpr-too


The prologue: what comes first?

1. Quick quiz 

2. The ideal consent form
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Privacy and consent

Quick re-cap…
What questions should we 
be asking?
What do we need to do?

What’s our beneficiary’s journey?

Show and tell: a Best Practice Guide to portraying beneficiaries and service users

http://www.bfunded.org.uk/uploads/files/charitycomms.pdf


Structuring your story: the basics

“Begin at the 
beginning," the 
King said, very 
gravely, "and go 
on till you come 
to the end: then 
stop.”

What are the seven story archetypes?
How can they improve your marketing? 

http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&docid=UAGlOdJZtxSRdM&tbnid=Ac8kUapc8PZ-NM:&ved=0CAUQjRw&url=http://www.fanpop.com/clubs/alice-in-wonderland/images/25961578/title/king-hearts-fanart&ei=xsYdU7KVJoaN7Ab5sYCYDw&psig=AFQjCNHYXIwJCGqShx2tmw1bBOjiJqGkwA&ust=1394546730743794
https://www.futurelearn.com/courses/brand-storytelling/0/steps/11272
https://www.socialmediatoday.com/content/7-story-archetypes-and-how-they-can-dramatically-improve-your-marketing


Storytelling essentials 5



Websites – the heart of your story

https://www.sightsavers.org/stories/2018/06/trachoma-in-ghana/


https://www.childrenssociety.org.uk/about-us/our-organisation/our-impact-report


Make your life easy with a template 10



Bring your story to life 

“And what is the 
use of a book," 
thought Alice, 
"without pictures
or conversation?”



Guess the story
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Edit for impact

Editing software – e.g. Microsoft Picture 
Manager, Photoshop express, Picasa, 
Ribbet. 

There are also lots of apps…

https://ribbet.com/


Build your photo library
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Looking for the story
20



Giving people a voice online

http://www.soundcloud.com/
https://www.mayacentre.org.uk/need-help/audio/


Over to you!

And don’t worry 
about things 
being perfect…
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Getting great sound

More tips?
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Other practical things to think about…



You don’t need feature films…

https://www.facebook.com/southlondoncares/videos/vb.199730440211406/838503776334066/?type=2&theater


5 top tips for writing up your story

• Attention grabbing opening 
line – change, emotion, 
intrigue, shock, odd 
statement? 

• It’s the little things that count

• Edit quotes but keep meaning

• What’s your headline? 
Subheadings?



Turn words into visual quotes
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• Pull out key quotes from interviews to stress a point
• Place it with a photo to give it more personal 

resonance





Back it up with….infographics 
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• text

http://piktochart.com/pricing/piktochart-packages/
http://infogr.am/


Where do I go from here?

“Would you tell me, please, 
which way I ought to go from 
here?"
"That depends a good deal on 
where you want to get to," said 
the Cat.
"I don’t much care where--" said 
Alice.
"Then it doesn’t matter which way 
you go," said the Cat.



Find 10 ways to share!

Capture
Once
Publish
Everywhere



Final thought…



www.superhighways.org.uk

info@superhighways.org.uk

Tel: 020 8255 8040

http://www.superhighways.org.uk/
mailto:impactaloud@superhighways.org.uk

