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presentions
that connect

(AND INFLUENCE)




SLIDES ARE NOT YOUR NOTES




What we're doing

PART ONE
Planning our presentation

PART 2
Demo Canva

PART 3
Create and share



Part 1

PLANNING YOUR PRESENTATION

What you want to say and the structure you
use can help your audience connect.




Presentation must have's

Breakouts 5 minutes
Share back to the group



What's your big idea?

3 components of a big_idea - Nancy Duarte
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https://www.duarte.com/presentation-ideas/
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https://www.trusselltrust.org/keepthelifeline/
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https://www.trusselltrust.org/keepthelifeline/

The Government must reverse the
£20 cut to Universal Credit so that
1.2m people across the UK don't
have to skip meals just to get by

Trussell Trust Keep the Lifeline Campaign



https://www.trusselltrust.org/keepthelifeline/
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You can give charities and
community groups essential
digital and data skills to thrive
with our training that's tailored
for their everyday working life

What's different?







One ideda or message

The critical takeaway you want your audience to
leave with?



STRUCTURE IS EVERYTHING



https://www.presentation-guru.com/on-structure-the-hidden-framework-that-hangs-your-story-together/

Presentation structures

What's the simplest structure for a
presentation?



Presentation structures

First slide: title Body:1, 2, 3 points Conclusion & call to action



Presentation structures

SEQUENTIAL

This happened, then this
egd.1,23,4



Presentation structures

SEQUENTIAL CLIMACTIC

This happened, then this Start with the least important
eg.1,2 3,4 and work upwards



Presentation structures

SEQUENTIAL CLIMACTIC
This happened, then this Start with the least important
eg.1,2 3,4 and work upwards

CAUSE AND EFFECT

Promotes action to solve a problem



Presentation structures

SEQUENTIAL CLIMACTIC

This happened, then this Start with the least important
eg.1,2 3,4 and work upwards

CAUSE AND EFFECT PROBLEM-SOLUTION

Promotes action to solve a problem Establish a need for change



Presentation structures

CLASSIC STORYTELLING

A hero goes on a journey

Creating compelling stories — taking the lead from Adobe Spark video creator

A hero’s journey

Set up

Tell us about your hero
(es) and their world before
the quest begins

Call to adventure
What happens that

causes your hero to
undertake this quest

The challenge

What trials or challenges
are preventing your
hero reaching their
goal?

The Climax

Show how your hero over
comes obstacles and
reaches their goal — with
your help!

Resolution
How is the world better

now? How does your hero
feel now?

Call to action
Are you looking for
more heroes? Or
do you need funds
for more quests?




Presentation structures

Hook, Meat and Payoff

Payoff &

be A call to action that
rememoer invites the audience
Hook { understand \"'-l to participate.

A way to give the audience
a sense of what's coming
and leaning forward in
their seats.

e . il
|.e. rhetorical question, R ¥ o

provocative statement, 7
personal story. Q Haat @ @

A way to easlly organize the
presentation so that the

‘ audience know where they
are and could follow along,

Presentqtion Guru L.e. list, timeline.

\ engage


https://www.presentation-guru.com/on-structure-the-hidden-framework-that-hangs-your-story-together/

Presentation structures

Resolution

The proposed product/

: ' service or solution that
Sltl.lﬂtlﬂﬂ meets the challenges. Make
sure you have evidence to
add credibility to the story.

What's happening now.
An unbiased view of the
current conditions.

Complication
The challenge ahead. Use data to back

this up. It shines a light on the problem
and adds tension to the story.

Presentation Guru



https://www.presentation-guru.com/on-structure-the-hidden-framework-that-hangs-your-story-together/

Presentation structures

Situation-Opportunity-Resolution

Resolution
3 The proposed product/
sitl.lﬂtiﬂﬂ Wpﬂﬂ “mt, service or solution that
i Opportunity is an alternative meets the challenges. Make
What's happeping e path if you wish to cast the sure you have evidence to
An unbiased view of the presentation in a hopeful light. add credibility to the story.

current conditions.

Presentation Guru



https://www.presentation-guru.com/on-structure-the-hidden-framework-that-hangs-your-story-together/

Over to you

Choose a structure Add your big idea
and structure to
the Google Doc

Make a note of
what to include e.g.
fact, stat or photo







Tools for

presentations

POWERPOINT /| GOOGLE SLIDES
Already in your toolbox?

MENTIMETER
Questions and quizes with slides

PREZI
Non-linear, more movement

What do you use?



Part 2

CANVA DEMO

An example presentation. If you've got ideas,
call them out!



Using the Keep the
Lifeline campaign
here's a draft of @
presentation created
eqrlier

Government announces an
uplift to uplift to universal
credit and working tax credits

#Keepthelifeline



https://www.canva.com/design/DAExOR-TdZM/IIGyeR57mnYL4sxk6DGaIg/view?utm_content=DAExOR-TdZM&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton

Part 3

CREATE AND SHARE YOUR OWN

Keep it simple and brief. You are aiming for o
2-5 minute presentation.




Over to you

CREATING YOUR PRESENTATION

Log in to your account Choose a template Try and include a fact
and create a that loosely fits or stat and at least
presentation canvas your brand or idea one photo or video



o How to sound smart in your TEDx Talk | Will Stephen | TEDxNewYork (L ~»
Watch later ~ Share
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Watch on [ YouTube



Book a
1:1
and

Contact Sorrel Parsons
Us Superhighways

info@superhighways.org.uk
www.superhighways.org.uk




